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HEARST:  WHERE  JOURNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY 


How  a  newspaper  series  helped 
relieve  stress  in  its  community. 

In  the  days  since  September  11,  stress  levels  have  gone  up  for  most  of  us.  And  while 
it  is  a  common  topic  of  conversation,  not  many  people  really  understand  how  to  cope 
with  or  manage  stress  in  their  daily  lives. 

The  Albany  Times  Union  took  a  close  look  at  stress — its  causes,  its  consequences,  and 
what  to  do  about  both.  A  comprehensive  week-long  series  offered  readers  expert  advice 
on  overcoming  the  negative  effects  of  stress.  "Overdrive:  Navigating  Stress"  tackled 
stress  from  the  inside  out.  Articles  provided  useful  information  that  men,  women  and 
children  could  use  to  cut  stress,  including  tips  on  smarter  eating  habits  and  exercise 
plans.  The  series  also  covered  the  ways  stress  affects  relationships  and  how  to  get  help. 


Readers  responded  positively.  Now  "Overdrive:  Navigating  Stress"  has  become 
a  website  hotspot  http:/Av\vw.timesunion.com/life/strcss.  The  Albany  Times  Union 
dedicated  significant  resources  for  this  series  so  that  people  in  the  community  could 
develop  healthier  lifestyles.  It's  one  more  way  the  Hearst  Newspapers  enrich  readers' 
lives  every  day. 
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that  is  the  point  of  Pittsburgh  ...  .21 
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RETAILIN6  RESPECT 

1  THINK  YOUR  “TaRGET-ING  NEWS-  j 

papers”  editorial  was  right  on  target  j 

[May  6,  p.  9]-  Latino  newsprint  is  j 
often  the  Rodney  Dangerfield  of  the  media  1 
industry  — we  never  get  any  respect!  { 

JERRY  CAMPAGNA  ' 
PRESIDENT 

Reflejos  Publications  LLC  ! 
West  Dundee,  Ill.  j 


IN  RESPONSE  TO  A  RECENT  LETTER 
from  Geny  Lynn  Hamilton,  general 
manager  of  The  Daily  Collegian 
student  newspaper  at  Pennsylvania  State 
University,  I’d  like  to  offer  some  facts 
about  Penn  State’s  Newspaper  Readership 
Program  and  its  benefits  for  students  and 
newspapers  alike  [“Lies,  damn  lies,  and 
statistics,”  April  22,  p.  5].  For  those 
unaware,  the  program  offers  free  copies 
of  USA  Today,  The  New  York  Times,  and  a 
local  newspaper  to  students  at  Penn  State 
locations  around  the  state. 

Mr.  Hamilton  takes  issue  with  the 
methodology  behind  the  university’s  “Pulse” 
surveys  about  this  program.  We  find  this 
criticism  interesting,  since  Mr.  Hamilton, 
in  tact,  sits  on  the  Newspaper  Readership 
Program  committee  and  has  had  the 
opportunity  to  both  contribute  questions 
for  all  of  the  program  surveys  and  to 
discuss  the  results. 

To  clarify,  students  from  20  Penn  State 
locations  were  chosen  randomly  to 
participate  in  an  online  2001  Newspaper 
Readership  survey.  The  margin  of  error 
(O.Ol)  for  a  response  size  of 2,036  suggests 
the  results  can  be  accepted  with  confidence. 


Of  the  688  survey  respondents  on  the 
University  Park  campus  —  The  Daily 
Collegian's  circulation  base  —  61%  said 
they  read  the  student  newspaper  as  often, 

19%  said  they  read  it  more  often,  9%  said 
they  read  it  less  often,  and  11%  had  no  basis  j 
of  comparison.  These  numbers  show  clearly  [  | 
that  the  program  is  not  hurting  student  1 1 

newspaper  circulation,  and  is,  in  fact,  I 

helping  build  a  more  informed  student  '  I 

population  and  encouraging  a  habit  of  ] ! 

lifetime  newspaper  readership. 

Results  from  the  2001  and  2002 
Newspaper  Readership  and  all  other 
Penn  State  “Pulse”  surveys  can  be  found  at 
http://www.sa.psu.edu/sara/pulse.shtml. 

WILLIAM  W.  ASBURY 
VICE  PRESIDENT  FOR  STUDENT  AFFAIRS 

Pennsylvania  State  University  j  I 
University  Park,  Pa.  !  j 

-ABC  Updat  k 

In  “Top  20  Sunday  Papers,” May  13,  p.8,  , 

E&P,  using  erroneous  data  provided  by  the  [  j 

Audit  Bureau  of  Circulations,  incorrectly  \  \ 

reported  the  Seattle  Times/Post-  i : 

I ntelligencer ’s  Sunday  circulation  loss 
and  percentage  loss,  year  over  year,  for 
the  six-month  period  ended  March  31. 

The  Seattle  joint-operating-agreement  \ 

partners' Sunday  circulation  dropped 
11,076 copies,  or  2.3%. 

rA>HKKrri(i\ 

In  “Philadelphia  Freedom,” May  6,  p.  11, 

E&P  incorrectly  stated  that  Robert 
Rosenthal,  former  editor  ofThe  Philadel-  j ; 

phia  Inquirer,  “killed”  its  suburban  Chester  \ 

County  “paper  within  a  paper.” In  faet, 

Rosen  thal  was  an  advocate  of  the  coneept, 
and  the  final  decision  to  cut  the  section  was  j  i 

made  by  Publisher  Robert  J.  Hall.  \ ' 


TAKING  PENN  STATETPULSE’ 


*30"  “Hizzoner  Has  Hizzown  Harem” 
—  Now  that's  a  stoiy  readers  want 
to  read,  says  Michael  Raffaele  . . .  .26 

Classified  . 13 

Cover  illustration  by  Terry  Colon 


---  50  YEARS  AGO  --- 


NEWSPAPERDOM*  FROM  EDITOR 


M.W  24,  1952: 

“Newspapers  must  close  the 
gap  between  themselves  and 
the  public  if  they  are  to  regain 
and  maintain  their  effectiveness 
as  molders  of  opinion,”  James 


A.  Wechsler,  editor  of  the  New 
York  Post,  said  May  13  in  a 
lecture  at  the  City  College  of 
New  York. 

Ways  to  cut  their  consumption  of 


&  PUBLISHER 

newsprint  by  at  least  10%  in  the 
next  year  were  uppermost  in  the 
minds  of  U.S.  publishers  this 
week  after  they  received  notice 
of  a  $10-a-ton  rise  in  price  by 
Canadian  manufacturers. 
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Memo  to  the  Media: 


The  Root  of  Palestinian 
Terrorism  is  Hate  Education 


Arafat's  version  of  children's  television,  February,  1998: 

The  little  girl  sings: 

'7  am  the  voice  of  the  exalted  martyr ... 

And  we  shall  march  as  warriors  of  Jihad. 

Oh,  my  exalted  martyr,  you  are  my  example.  Oh  my  companion, 
you  are  beside  me.  Oh,  my  sister,  sing  constantly  about  my  life 
as  a  suicide  warrior. " 


(h\7 
V 


For  years,  Yasir  Arafat  and  his  lieutenants  have  employed  every  means 
of  indoctrination  to  incite  their  people  to  war  against  Israel  and  the  Jews. 


Television,  radio,  newspapers,  mosques,  summer  camps, 
political  rallies  and  official  statements  all  have  been  vehicles 
of  relentless  hate  education.  This  campaign  accelerated  in 
the  years  of  the  Oslo  negotiations  while  the  Palestinian 
people  were  gaining  land  and  self-governing  powers. 

Contrary  to  the  platitudes  of  the  media,  the  little  girl  featured 
on  PA  television,  and  those  like  her,  are  not  spontaneously 
expressing  frustration  over  the  "occupation"  or  the  "check¬ 
points"  or  the  "settlements." 

Suicide  killers  who  detonate  themselves  in  Israeli  markets, 
cafes,  religious  celebrations  and  buses,  taking  the  lives  of 
innocent  men,  women  and  children,  have  been  taught  to 
hate  and  murder. 

Passover  terrorist  attack  in  Setanya  on  .March  27. 2002 
tljat  killed  28  and  wounded  130 


Where  are  the  media's  questions  about  the  Palestinian  abuse  of  children 
and  teenagers  in  teaching  them  to  seek  death  and  killing  instead  of  life? 

Where  are  the  media's  questions  about  the  responsibility  of  the  Palestinian 
Authority  for  the  incendiary  rhetoric  that  has  fueled  the  bloodshed? 

Stop  distorting  the  truth  about  the  roots  of  terrorism! 


QAIHERili 

Committee  for  Accuracy  in 
Middle  East  Reporting  in  America 

P.O.  Box  35040,  Boston,  MA  02135 

www.camera.org 


Set  the  record  straight! 

Contact  the  media  to  urge  an  end  to  the 
coverup  of  the  Palestinians'  role  in  inciting 
their  people  to  brutality  and  terror! 


■[ 


THEieMAN 


Because  of  a  long¬ 
standing  Cuban 
policy  that  denies 
reporter  visas  to  staff 
writers  of  The  Miami 
Herald,  the  newspaper 
covered  former 
President  Jimmy’s 
Carter  trip  to  Cuba  last 
week  using  an  “under¬ 
cover”  reporter  — 
posing  as  a  tourist. 

Executive  Editor  Tom 
Fiedler  told  E&P  that  a 
Herald  reporter  in 
Cuba  last  week  filed 
stories,  which 
appeared  without 
bylines.  Said  Fiedler, 
“We’ve  had  to  do  this 
for  years.” 

-  JOE  STRUPP 

APIIE6NANT 
PAUSE  AT  AP 

Some  Wire  Service 
Guild  (WSG) 
members  say  The 
Associated  Press 
offered  to  settle  an 
arbitration  case  filed 
in  November  over  its 
limited  insurance 
coverage  for  contra¬ 
ceptives  —  its  policy 
requires  a  doctor’s 
note  that  they  are 
“medically  necessary” 


Weekend  warriors  seek 
to  coniiiin  body  counts 


‘Parade’  and  ‘USA  Weekend’  unite 
for  a  readership  research  project: 
Will  newspaper  sections  be  next? 


BY  LUCIA  MOSES 


A  how  Sunday-supplement  reader- 
ship  is  measured,  Parade  is  fund¬ 
ing  research  that  it  hopes  will  lead  to 
higher  advertiser  confidence  in  its  data.  ! 

But  will  the  findings  fuel  calls  for  deep¬ 
er  measurement  of  U.S.  newspapers 
themselves? 

At  issue  is  the  soundness  of  Media-  j 
mark  Research  Inc.’s  Jl 

(MRI)  longtime  method 
of  measuring  supple- 
ments’  audiences  using 
each  carrier  paper’s  read¬ 
ership  figure.  Critics, 

among  them  ad  agencies 
and  consumer  magazines, 
believe  the  MRI  data  — 
considered  the  gold  stan¬ 
dard  for  media  research  — 
overstate  the  supplements’ 
readership  by  assuming  that 

all  readers  of  a  Sunday  paper  - 

look  at  every  major  component  of  it. 

“When  we  are  doing  comparisons  of  magazine 
readership,  and  we  want  to  include  Sunday  supple¬ 
ments  in  that  analysis,  it’s  really  not  an  apples-to- 
apples  comparison,”  said  Judy  Vogel,  director  of 
communication  insights  for  New  York-based  ad 
agency  giant  OMD. 


MID  GROWING  CONCERNS  ABOUT 


Has  America’s  Top  Ctt 

Gone  loo  Sat  f- 
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The  measurement  question  may  not  end  with 
Sunday  magazines,  which  also  include  those  pub¬ 
lished  by  individual  newspapers,  such  as  The  New 
York  Times  and  the  Los  A  ngeles  Times.  Ad  buyers’ 
discussion  of  supplement  readership  has  extended 
to  the  lack  of  measurement  of  specific  sections 
in  newspapers.  How  many 
I  people,  for  example,  read 
'  The  New  York  Times  “Home” 
section? 

“I  think  the  issue’s  out 
there,  and,  at  some  point,  it’ll 
have  to  be  addressed,”  said 
George  Ivie,  CEO  and  execu¬ 
tive  director  of  the  Media 
Ratings  Council  (MRC),  a 
nonprofit  trade  group  that  has 
been  pushing  MRI  to  improve 

_ _  I  its  methodology.  “It’s  definitely 

there  in  the  background.” 

While  the  Sunday-magazine  measure¬ 
ment  issue  has  been  around  for  years,  it 
gained  interest  last  year.  Adding  to  the 
momentum,  observers  said,  were  tight  ad 
budgets,  consumer  magazines’  belief  that 
Sunday  magazines  are  overcounted,  and  a 
I  2001  Multimedia  Audience  Research 
I  Systems  study  that,  using  different 
J  methodology  from  MRI,  resulted  in  low¬ 
er  readership  numbers  for  supplements. 

Parade,  no  doubt  eager  to  resolve  uncertainties 
about  its  readership  numbers,  commissioned 
research  by  McPheters  &  Co.  Inc.  in  New  York, 
with  support  from  MRC  and  other  research  organi¬ 
zations  and  backing  from  USA  Weekend.  “We 
wanted  the  media  community  to  have  the  highest 
possible  confidence  in  numbers  that  are  reported,” 


www.editoranclpublisher.com 


AARON  J.  LATHAM/ARIZONA  DAILY  STAR,  TUCSON 


said  Jack  Griffin,  Parade  president.  By  the  fall, 
McPheters  expects  to  complete  the  first  phase, 
establishing  ground  rules  it  hopes  will  be  adopted 
by  media- research  companies.  Inconsistency  in 
researchers’  nomenclature  is  one  reason  for  the 
“widely  divergent  estimates  of  audience  of  these 
publications,”  according  to  Rebecca  McPheters, 


who  is  president  of  the  media-consulting  firm. 

Sunday-supplement  executives  say  that,  reader- 
ship  data  aside,  the  best  evidence  that  they  are  well- 
read  is  repeat  business  from  their  direct-response 
advertisers.  Said  Sonia  David,  marketing  director 
for  USA  Weekend,  “If  the  ads  didn’t  work,  they 
would  not  come  back  to  us.”  11 


—  by  expanding  the 
benefit  beginning  next 
January.  An  April  25 
e-mail  message  to 
members  from  WSG 
President  and 
Administrator  Kevin 
Keane  outlined  the 
apparent  offer  and 
said  the  union  had 
accepted  it. 

But  on  May  10,  AP 
manc^ement  serrt  the 
union  a  letter  saying 
only  that  it  would 
negotiate  the  issue 
when  talks  on  a  new 
contract  b^n  in 
November.  Keane  con¬ 
firmed  the  union  will 
go  back  to  arbitration 
if  the  issue  isn’t 
settled  by  Tuesday. 

An  AP  spokesman 
said  the  wire  service 
does  not  comment  on 
upcoming  labor 
negotiations. 

-  MARK  FITZGERALD 


The  threat’s  in  the  mail? 


Terror  may  still  go  postal 


Herald  Executive  Editor 
Tom  Fiedler  said  his 
paper  had  returned  to 
the  same  mail  process 
used  prior  to  the  anthrax 
attacks,  with  no  new 
security  precautions. 

“We  felt  it  had  run  its 
course,”  he  said. 

The  St.  Louis  Post- 
Dispatch  instituted 
additional  training 
^  requirements, 

"  detailing  what  to  do 
j  with  suspicious 
H  packages,  for  new 
B  clerical  employees 
^  who  sort  mail.  But 
^  at  The  Plain  Dealer 
^  in  Cleveland,  mail 
I  sorters  are  “no 
longer  exercising 
the  level  of  scrutiny 
they  did,”  said 
Editor  Douglas  C. 
Clifton.  “We  still 

Arizona  Daily  Star  mailroom  in  Tucson  made  from  shipping  containers  jj^vg  the  rubber 

being  forwarded  to  gloves,  but  I  don’t  think 

employees.  And  The  people  are  using  them 

Washington  Post  con-  that  much.” 

tinues  to  require  postal  For  most  other 

items  to  be  screened  as  newspapers,  procedures 
they  enter  the  building.  ;  that  were  put  in  place 
The  Boston  Herald  following  the  anthrax 
asidThe  Miami  Herald  attacks  consisted  only  of 
both  had  placed  trailers  separating  “suspicious” 
in  their  parking  lots  to  mail  and  allowing  it  to 
allow  supervised  mail-  be  opened  by  employees 
opening,  but  removed  wearing  protective  wear, 
them  several  months  Although  this  process 

ago.  “Anything  that  ;  may  seem  minor,  many 
looks  suspicious  is  still  !  editors  believe  it  is  worth 
set  aside  and  opened  i  continuing.  1 

with  gloves,”  said  ! 


Jacksonville,  employees 
wearing  masks  and 
gloves  sort  mail  off-site 
in  a  portable  building. 

The  Atlanta  Journal- 
Constitution  employs 
two  full-time  security 
guards  who  inspect  mail 
deemed  suspicious.  At 
the  Los  Angeles  Times, 
all  mail  is  still  opened  in 
a  central  location  before 


at  a  number  of  news¬ 
papers  contend  that 
security  is  still  needed. 

At  the  Arizona  Daily 
Star  in  Tucson,  all  mail 
is  opened  in  a  parking- 
lot  trailer  before  being 
distributed.  “There  is  no 
reason  to  go  back  to  the 
old  system,”  said  Debbie 
Kommiller,  reader 
advocate  at  the  paper. 


BY  JOE  STRUPP 

IF  YOU  NEED  PROOF 
that  last  fall’s 
anthrax  poisonings 
are  still  on  the  minds  of 
newspaper  people,  take 
a  peak  inside  the  mail- 
room  of  Newsday  in 
Melville,  N.Y.  There 
you’ll  find  a  handful  of 
employees  in  gloves, 
masks,  and  coveralls 
resembling  space-  > 

suits  carefully  I 

opening  each  postal  ' 

item  and  checking  \ 

for  dangerous 
substances.  Not  fer 
away,  an  X-ray 
machine  screens  all 
packages. 

The  review 
procedure,  including 
the  relocation  of  the 
mailroom  from  the 
paper’s  main  build¬ 
ing  to  a  separate  site 
nearby,  was  instituted 
shortly  after  the  anthrax 
attacks  became  known 
in  October.  It  remains 
very  much  in  place 
despite  the  fact  that  no 
tainted  mail  has  been 
discovered  in  the  United 
States  for  months.  “It’s 
still  the  prudent  thing 
to  do,”  said  Newsday 
Publisher  Raymond  A. 
Jansen.  “It  seems  like  a 
good  idea  at  this  point 
to  keep  going  because 
they  still  haven’t  figured 
out  who  sent  those 
other  letters.” 

Newsday  is  not  alone. 
Editors  and  publishers 


Bek)  is  looking  at 
new  potential 
partners  among 
national  online  recruit¬ 
ment  sites  because 
CareerBuilder  Inc. 
changed  its  approach 
after  acquiring  former 
rival  HeadHunter.net. 

“It  appears  to  us 
that  it  de-emphasizes 
the  role  of  the  local 
newspaper  and 
emphasizes  the 
national  brand,”  said 
James  M.  Moroney  III, 
CEO  and  publisher  of 
Belo’s  flagship,  The 
Dallas  Morning  News. 
Moroney  said  the 
Morning  News  also 
is  reviewing  its  use 
of  the  CareerBuilder 
name  on  its  print 
help-wanted  section. 

-  LUCIA  MOSES 


Dave  Astor  and  Wayne 
Robins  contributed  to 
this  report. 


Rachelle  Cohen,  the 
Boston  Heralds  editorial 
page  editor.  But  Miami 
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EOPLE 


BY JAMIE  SANTO 


MINNESOTA 


Anders  Gyllenhaal 


Anders  Gyllenhaal,  50,  executive  editor  of 
The  News  &  Observer  in  Raleigh,  N.C.,  has 
been  named  senior  vice  president  and  exec¬ 
utive  editor  of  the  Star  Tribune  in  Minne- 
apolis.  He  will  succeed  Tim  J.  McGuire 
I  upon  his  retirement  June  13.  Gyllenhaal, 
i  who  joined  the  N^O  in  1991  as  metro  editor 
and  was  named  executive  editor  in  1997,  began  his  career  as  a 
reporter  at  the  Daily  News-Record  in  Harrisonburg,  Va.,  and 
later  worked  at  The  Press  of  Atlantic  City  in  New  Jersey. 


Lee  Enterprises,  Inc. 

has  sold 


Redding  (CA)  Nickel 

(29,000  weekly  circulation) 


Target  Media,  Inc. 


We  are  pleased  to  have  represented 
Lee  Enterprises,  Inc.,  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 


FLORIDA 

James  Clifton  to  retail  advertising  director 
at  The  Palm  Beach  Post  in  West  Palm 
Beach  from  national  advertising  manager. 
Rob  RitterbUSCh  to  national  advertising 
manager  from  regional  sales  manager 
for  the  Delray  bureau. 

Steve  Waxelbaum  to  regional  sales  manager 
for  the  Delray  bureau  from  senior  account 
executive  for  major  accounts. 
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NEW  YORK 

Leonard  Apcar  to  editor  in  chief  for  The 
New  York  Times  on  the  Web  from 
assistant  editor  of  foreign  news  for  the 
print  edition.  Apcar  succeeds  Bernard 
Gwertzman,  who  is  retiring. 


Robert  Harrison  to  vice  president  of  adver¬ 
tising  sales  for  USA  Weekend  from  direc¬ 
tor  of  ad  operations/consumer  direct. 
Bette  Ann  Yams  to  vice  president  of  adver¬ 
tising  sales  from  Detroit-based  director 
of  domestic  and  European  automotive 
sales  for  USA  Today.  Both  Harrison  and 
Yams  will  be  based  in  New  York. 


NORTH  CAROLINA 
Melanie  Sill  to  executive  editor  of  The  News 
&  Observer  in  Raleigh  from  managing 
editor.  Sill  succeeds  Anders  Gyllenhaal 
(see  “Minnesota”  box,  left). 


PENNSYLVANIA 
Ronald  W.  Hosie  to  editor  of  The  Daily 
Review  in  Towanda  from  editor  of 
The  Malone  (N.Y.)  Telegram.  Hosie 
succeeds  Managing  Editor  Ian  H.  Fennell, 
now  city  editor  at  \he  Aberdeen  (S.D.) 
American  News. 


WISCONSIN 
Gary  Pennington  to  publisher  oiThe 
Daily  Press  in  Ashland  from  publisher 
of  the  weekly  Sawyer  County  Record 
in  Hayward.  Pennington  succeeds 
Marlin  Hofmeyer,  who  retired. 


Rand^ 


Wrigl 


to  the  newly  cre¬ 
ated  post  of  ex¬ 
ecutive  editor  at 
The  Daily  Herald  in  Provo  from 
assistant  managing  editor  at  the 
Arizona  Daily  Star  in  Tucson. 
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Compelling  a  former  reporter’s  testimony  at  the  U.N.  war-crimes 
tribunal  endangers  all  journalists  in  the  world’s  danger  zones 


As  IF  JOURNALISTS  WHO  COVER 
the  world’s  bad  neighborhoods 
did  not  have  enough  problems 
alrcad>  ,  now  the  United 
Nations’  war-crimes  tribunal  would  like 
to  haul  them  into  court  to  testily  for  the 
prosecution  in  The  Hague,  Netherlands. 

This  spectacularly  wrong-headed  legal 
strategy  came  to  public  light  at  a  May  10 
hearing  of  the  three-judge  tribunal  when 
lawyers  for  The  Washin^on  Po,st  challenged 
a  secret  subpoena  the  U.N.  prosecutors 
issued  to  retired  reporter  Jonathan  C. 
Randal.  Prosecutors  have 
been  tiying  to  use  a  1993 
article  Randal  wrote  for 
the  Post  as  evidence  in  their 
case  against  two  Bosnian 
Serbs  accused  of  genocide 
and  11  other  war  crimes  for 
allegedly  expelling  100,000 
non-Serbs  from  the  city  of 
Banja  Luka  during  the 
1992-95  conflict  in  Bosnia. 

In  Randal’s  article,  one  of  the  defendants, 
former  Serbian  housing  official  Radoslav 
Brdjanin,  is  quoted  as  advocating  the 
expulsion  of  non-Serbs  from  the  city. 

When  Brdjanin’s  lawyers  said  they  would 
not  accept  the  article  as  evidence  unless 
they  could  cross-examine  Randal,  the  U.N. 
prosecutors  happily  agreed.  They  probably 
figured  Randal  would  come  to  court  eagerly 
because,  according  to  reporting  by  Marlise 
Simons  and  Felicity  Barringer  of  The  New 
York  Times,  European  journalists  and 
documentary  filmmakers  have  not  only 
stepped  forward  voluntarily  to  testify  at 
past  war-crimes  trials  —  they  also  have 
“often  provided  off-the-record  information 
that  investigators  have  used  as  leads.” 

Well,  shame  on  them.  But  even  if  a  few 


Reporters  and 
photographers 
are  witnesses 
for  the  world 
—  not  for 
prosecutors. 


Continental  journalists  irresponsibly  blur 
the  line  between  reporter  and  cop,  the  U.N. 
court  must  honor  the  distinction.  Local 
journalists  and  foreign  correspondents  in 
conflict  zones  already  face  numerous 
dangers.  If  the  world’s  many  misbehaving 
tvTants  start  seeing  reporters  as  potential 
witnesses  in  future  war-crimes  tribunals, 
they  will  doubtless  begin  to  treat  journalists 
with  the  same  cruelty  they  now  reserve  for 
their  enemies  and  subjects.  This  issue 
becomes  all  the  more  urgent  with  the 
United  Nations  about  to  open  for  business 
its  brand-new  Interna¬ 
tional  Criminal  Court. 

In  the  past,  war-crimes 
tribunals  have  e.xempted 
certain  occupations  and 
public-service  group 
members,  such  as  lawyers 
and  Red  Cross  workers, 
from  testitying  about  what 
they  have  seen  in  conflict 
zones.  As  the  world’s 
eyes  and  ears  in  these  nasty  situations, 
journalists  deserve  the  same  exemption. 

If  the  U.N.  court  insists  on  subpoenaing 
journalists,  it  should  follow  the  same 
standards  that  apply  in  American  courts: 

A  journalist  cannot  be  compelled  to  give 
evidence  unless  it  is  absolutely  vital  and 
cannot  be  obtained  by  any  other  means. 

The  case  U.N.  prosecutors  want  to  drag 
Randal  into  certainly  appears  to  fail  that 
test.  If  the  case  against  the  two  Bosnian 
Serbs  —  for  genocide,  no  less  —  truly  stands 
or  falls  on  testimony  about  a  newspaper 
article  quoting  the  hateful  musings  of  a 
housing  official,  then  it  amounts  to  a  legal 
house  of  cards  that  must  not  be  allowed, 
before  it  collapses,  to  set  a  terrible 
precedent  for  the  w'orld’s  press. 
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Ten  that  do  it  right.  What  does  that  mean,  anyway?  It  all  depends  on  what 
you  mean  by  “it.”  We  weren’t  necessarily  looking  for  the  10  best  newspapers:  If 
we  were,  at  least  a  couple  of  the  same  papers  would  be  here  every  year.  Our  crite¬ 
ria  are  partly  objective:  We  looked  for  newspapers  that  have  shown  circulation 
gains,  and  maintained  flowing  revenue  streams  (although  any  paper  that  didn’t 
lose  its  shirt  this  past  year  must  have  done  something  right).  So  to  the  subjective:  Attractive 
design.  Community  awareness.  News  generated  by  staff  initiative,  not  recycled  wire  copy. 
Interesting  marketing  ideas.  We  found  much  to  like,  as  did  their  readers.  —  Wayne  Robins 


Wisconsin  State  Journal 


and  Latino  students. 
“It  took  a  good  deal 
of  courage  just  to 
bring  the  problem  to 
light,”  Publisher 
James  Hopson  says. 

Do  something, 
the  paper  demanded 
of  civic  leaders  — 
and  then  it  stepped 
aside.  But  its  call  to 
action  was  so 
powerful  that  when 
it  published  an  arti¬ 
cle  about  a  program 
of  volunteer  tutoring,  550  people  signed 
up  in  the  first  week.  Five  years  later,  800 
tutors  are  in  the  program  —  and  minority 
standardized-test  scores  are  up  significantly. 

“We  see  the  newspaper  as  something  that 
must  play  an  everyday  role  in  the  lives  of  our 
readers,”  Editor  Denton  says.  “We  believe  in 
the  importance  of  doing  ‘Big  Journalism’  on 
top  of  the  everyday  things  a  paper  must  do.” 

—  Mark  Fitzgerald 


Madison 

pocketing  taxpayer  dollars  and  spending 
their  office  hours  working  on  political 
campaigns.  The  paper’s  pit-bull  reporting 
of  cover-up  attempts  has  won  it  a  fistful  of 
awards,  including  the  Society  of  Professional 
Journalists’  top  prize  for  investigative 
-f  reporting  for  papers  its  size. 

(The  latest  Audit  Bureau  of 
Circulations  [ABC]  FAS- 
.  FAX  recorded  a  weekday 
X  *  circulation  jump  of  2,866 

T  *  copies  over  the  year-ago 

3  period,  to  90,063.) 

“  The  State  Journal, 
jzpkvoi,.—  jointly  owned  by  Lee 

J  Enterprises  Inc.  and  the 

I  I  I  Capital  Times  Co.  and  run 

—  by  Lee,  does  even  traditional 
civic  journalism  a  little  different. 
Its  “Schools  of  Hope”  project  emerged  five 
years  ago  from  tough  reporting  that  showed 
how  the  public  schools  in  Madison,  a  bastion 
of  progressive  liberalism,  were  failing  black 


WlMiHbin  Suite  Journal 


Civic  journalism  earned  its 

decidedly  mixed  reputation  because 
it  too  often  seems  to  involve 
timorous  reporting  followed  by  community 
meetings  led  by  editors  acting  so  earnestly 
you  fear  that  any  minute  they  will  take  out 
a  guitar  and  lead  everybody  in  a 
chorus  of  “Kumbaya.” 

That’s  not  how  the  Wisconsin 
State  Journal  practices  civic  ^ 

journalism.  “A  lot  of  critics  of  \ 

civic  journalism  say  it’s  soft 
and  compromises  your  ability  « 

to  do  ‘real’  reporting,”  says 
Editor  Frank  Denton.  “Well, 
when  we  find  corruption,  we’re 
all  over  it.  We  do  a  lot  of  tough 
reporting  and  a  lot  of  hell-raising.”  ^  » 

Just  ask  Wisconsin  politici2ms.  For  a 
year  now,  Statehouse  leaders  have  been 
reeling  from  the  aftershocks  of  State  Journal 
revelations  that  legislative  employees  in  the 
supposedly  squeaky-clean  Dairy  State  were 


State  employees 
seaetly  campaign 
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Northwest  Herald 

Crystal  Lake,  III. 

As  FAR  BACK  AS  THE  1960S,  WHEN 

McHenr}'  Count>’  was  considered 
to  be  out  in  the  boonies  of  northern 
Illinois,  dailies  from  Chicago,  Wheaton,  and 
Arlington  Heights  were  already  sending 
circulation  trucks  on  the  long  drive  to 
what  were  then  quaint  villages  along  the 
Fox  River  Valley. 

By  1983,  a  population  boom  of  profession¬ 
als  was  replacing  farms  with  housing 
developments,  and  Robert  A.  Shaw,  whose 
Shaw'  Newspapers’  flagship  was  the  semi¬ 
weekly  Crystal  Lake  Herald,  decid¬ 
ed  that  McHenrv’  Countv 
deserved  its  own  flne  u{ 

daily  paper. 

Shaw  bought  the 
old  Free  Press 
weeklies,  com¬ 
bined  them  with 
its  collection  of 
communitv’ 
papers  —  and 
shut  them  all  down 
to  create  the  daily 
Northwest  Herald.  “It  was  ^  ^ 

a  vision  inspired  by  The  Orange  County 
[Calif.]  Regi.ster,  which  did  something  simi¬ 
lar  in  the  late  1960s  and  ’70s,  right  under  the 
nose  of  the  Los  Angeles  Times,"  recalls  Shaw, 
who  retired  as  publisher  in  March  at  age  50. 

The  Northwest  Herald  has  proven 
remarkably  adept  at  defending  its  ever- 
more-prosperous  market  against  repeated 
incursions  by  the  Chicago  Tribune  and  the 
Daily  Herald  of  Arlington  Heights,  as  well  as 
occasional  forays  by  nearby  dailies.  Its 
35,806  circulation  (which  was  up  3.3%  in 
the  latest  ABC  FAS-FAX)  is  about  double 
the  local  sales  of  either  paper.  Pursuing  a 
strategv’  of  growing  deep  rather  than 
wide,  the  Northwest  Herald s  household 
penetration  is  just  shy  of  40%,  far  higher 
than  its  metro  competitors. 

Editor  Mark  M.  Sweetwood  attributes 
much  of  the  success  to  its  heavy  editorial 
zoning  of  a  relatively  small  market  and  a 
complete  news  product  that  ranges  from 


SUNDAY, 


reporters’  investiga¬ 
tive  and  other  skills. 
The  Star  also  hired 
a  reader  advocate 
and  assembles 
reader  roundtables 
to  discuss  coverage 
of  sensitive  issues. 

The  paper’s 
efforts  are  getting 
noticed  elsewhere. 

In  the  Arizona 
Newspaper 
Association’s  2001 
Better  Newspapers 
Contest,  the  Star  won  first  prize  for  general 
excellence  among  papers  with  25,000  circu¬ 
lation  or  more  —  beating  the  state’s  biggest 
paper,  The  Arizona  Republic  in  Phoenix  — 
and  first  prize  in  several  editorial  categories. 

Amari  says  giving  people  the  time  and 
space  to  do  in-depth  reporting  is  key  to  the 
paper’s  editorial  improvement.  In  2000,  for 
example,  the  paper  ran  “Mama’s  Santos,”  a 
36-part,  first-person  series  about  the  Arizona 
cotton  industry,  told  through  the  eyes  of  a 
reporter’s  mother.  The 
commitment  to  enter¬ 
prise  reporting  hasn’t 
w'avered  during  the  past 
year,  even  though  the 
paper  had  to  tighten  the 
news  hole  to  help  offset  a 
10.2%  decline  in  JOA 
adv'ertising  revenue. 

—  Lucia  Moses 


f  Arizona  Daily  Star 


±  Star  was  growing  —  but  not  fast  enough 
to  offset  the  circulation  declines  of  its 
joint-operating-agreement  (JOA)  partner, 
the  Gannett  Co.  Inc.-owned  Tucson  Citizen. 

Tired  of  talking  about  poor  circulation 
growth,  news  staffers  at  the  Pulitzer  Inc.- 
owned  Star  took  action.  On  their  initiative, 
the  paper  redesigned  its  look,  implemented 
circulation-growth  incentives  for  newsroom 
managers,  and  improved  the  quality  of  the 
enterprise  reporting.  Publisher  and  Editor 
Jane  Amari  says.  “The  idea  that  they  could 
have  an  impact  on  their  newspaper  was  an 
attractive  idea  to  them,”  she  says. 

The  business  side  also  got  involved,  using 
billboards  to  sell  the  day’s  top  stories,  track¬ 
ing  sales  by  source,  striking  partnerships 
with  sandwich  shops  and  gas  stations,  and 
increasing  Newspaper  In  Education  sales. 

The  efforts  are  paying  off:  In  the  six 
months  ended  March  31,  circulation  w^as  up 
3.5%  daily  from  a  year  ago,  to  106,708,  and 
up  0.1%  Sunday,  to  177,883. 

The  cornerstone  of  the 

I  \ _  editorial  changes  was 

revived  enterprise 
/  /  )  coverage,  Amari 

says.  Nine  more 
I  editorial  staffers 

^  were  added,  and 

^  enterprise  is  now  a 

feature  on 

/  Page  One.  The  paper 

runs  a  training 
program  to  improve 
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City  a  vltatHnh  in  drag  trade 


2000 

The  Star-Ledger,  Newark,  NJ 
The  Oregonian,  Portland 
The  Sacramento  (Calif.)  Bee 
Daily  Herald,  Arlington  Heights.  III. 

Star  Tribune,  Minneapolis 
Tribune-Review,  Greensburg,  Pa. 

The  Times,  Munster,  Ind. 
Akron  (Ohio)  Beacon  Journal 
El  Nuevo  Herald,  Miami 
Portland  (Mains)  Press  Herald 


2001 

The  Capital,  Annapolis.  Md. 

The  Columbus  (Ohio)  Dispatch 
The  Free  Lance-Star,  Fredericksburg,  Va. 
Newsday,  Melville,  N.Y 
New  Ybrk  Post 

The  News  £  Observer,  Raleigh,  N.C. 
Saint  Paul  (Minn.)  Pioneer  Press 
Daily  Southtown,  Tinsley  Park,  III. 
Portsmouth  (N.H.)  Herald 
The  Press-Enterprise,  Riverside.  Calif. 
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international  news  to  a  weekly  section  that  i 
publishes  just  about  anything  readers  sub¬ 
mit.  Its  newsroom  staff  of  54  editorial  lull-  i 
time  equivalents  far  exceeds  the  one-per-  i 

-i 

Times  Union  Albany,  N 

It’s  an  indication  of  the  quality 
of  the  Times  Union  that  Editor  Jeff 
Cohen  has  been  plucked  by  parent 
Hearst  Corp.  to  lead  the  newsroom  of  its  ! 

biggest  daily,  the  Houston  Chronicle,  start¬ 
ing  next  month.  And  putting  out  a  good 
paper  hasn’t  been  bad  for  business  in  New 
York’s  capital,  either.  ‘We  really  know  what 
our  master  narrative  is,  and  that  is  New  ! 
York  state  government  —  and  the  environ¬ 
ment,  especially  dealing  with  the  Hudson 
[River]  and  Adirondacks,”  Cohen  says. 

The  death  of  Times  Union  reporter  Mike 
Hurewitz  this  year  in  the  aftermath  of  his 
living-donor  liver  transplant  propelled  the 
paper  into  leading  the  charge  on  hospital 
reform  and  transplant  aftercare.  Last  fall, 
the  paper  devoted  much  of  a  Sunday  issue 
to  the  problem  of  alcohol  abuse  on  campus 
after  a  drinking  driver  on  the  Colgate 
University  campus  crashed  and  killed  four 
of  his  classmates,  'fhe  package  included  a 
special  supplement  aimed  at  teens,  with 
multimedia  on  the  Times  Union’s  always 
ahead-of-the-curve  Web  site.  (Online 
Editor  Patti  Hart  is  a  member  of  the  senior 
management  of  the  newsroom.)  “All  of  us,” 
Cohen  explains,  “gasped  when  we  saw  the 
photo  of  the  tree  [the  driver]  hit,  and 
collectively  felt  we  had  to  use  our  latitude  ' 
as  journalists  to  prevent  this  from 


1,000-circulation  rule.  Still,  thwarted 
though  they  may  be  now,  the  competition 
is  likely  to  keep  running  at  the  Northwest 
Herald’s  market.  —  Mark  Fitzgerald 


Y. 

happening 
again.” 

While  2001 
was  not  the 
paper’s  best 
year  on  the 
business  side, 
it  wasn’t  “any¬ 
thing  like  what 
happened  during 
the  last  year  around 
the  country,”  Publisher 
David  P.  White  says.  Tlie  stability  of 
employment  in  state  government  and  the 
region’s  colleges  helped  the  paper  hold 
onto  circulation  (steady  at  about  101,000 
daily  and  147,000  Sunday),  while 
increasing  its  market  share. 

A  coup  de  grace:  The  editorial  page  ran  a 
five-day  series,  supervised  by  its  editor, 
Howard  T.  Healy,  investigating  inadequate 
monitoring  and  disciplining  of  state  judges. 
“They  weren’t  content  writing  from  the 
ivory  tow'er  —  they  got  out  and  researched 
the  judicial  problems  and  wrote  a  series 
compelling  enough  to  get  the  attention  of 
the  power  structure,”  Cohen  says.  “Our 
goal  is  to  have  the  legislators  and  opinion 
makers  reading  their  papers  in  their  under¬ 
wear  on  the  sidewalk  [in  front  of  their 
homes]  each  morning.”  —  Wayne  Robins 


Cape  Cod  Times  Hyannis,  Mass. 


JUST  ONE  LOOK.  ThAT’S  ALL  IT  TOOK 
for  US  to  fall  in  love  with  the  Cape 
Cod  Times.  It  is  one  gorgeous 
newspaper:  beautifully  designed, 
exquisitely  laid-out,  with  lots  of  white 
space  to  enhance  the  vivid  photography. 

‘We  want  design  that  offers  readers  a  i 
sense  of  place,”  says  Editor  Cliff  Schecht- 
man.  “Good  design  is  not  about  bells  and 
whistles  —  it’s  about  storytelling,  and  from 
our  photography  the  read¬ 
er  can  almost  subcon¬ 
sciously  feel  what  | 
the  story  is  about.” 
This  beauty 
also  has  brains. 

It  won  a  number 
of  awards  in  its  i 
class,  including 
general  excel¬ 
lence,  in  the  most 


recent  New  England  Press  Association 
contest.  One  reason:  the  Cape  —  the 
summer  resort  area  that  includes  posh 
Hyannisport  (home  of  the  Kennedy  clan), 
artsy  Provincetown,  and  blue-collar  towns 
such  as  Sandwich  —  has  always  attracted 
writers,  artists,  and  photographers,  who  are 
are  now  among  those  living  there  all  year. 

“There  are  so  many  talented  people  on 
the  Cape  who  could  work  at  any  newspaper 
they  want,”  says  President  and  Publisher 
Peter  D.  Meyer.  “They  make  the  lifestyle 
choice,  and  the  Cape  Cod  Times  is  the 
beneficiary  of  that  talent.”  They’re  staying, 
and  they’re  reading.  Daily  circulation  is  up 
3.4%  over  last  year,  to  46,740,  and  Sunday 
circ  is  up  1.8%,  to  55,812. 

Meyer  says  200Ts  revenue  was  a  notch 
ahead  of 2000’s,  another  anomaly  in  a 
dreadful  year  for  many  newspapers.  “The 
service  sector  is  so  important  to  the  Cape 


I  community  that  [help-wanted  classified 
I  ads]  are  still  there.  At  least  we  haven’t 
been  impacted  to  the  degree  that  papers 
I  in  other  cities  have  had  with  the  huge 
collapse  in  white-collar  jobs.” 

During  the  summer,  about  a  million 
people  visit  the  Cape,  with  a  steadily 
increasing  but  still  small  percentage  left 
behind  after  Labor  Day.  “There  was  a  time 
when  the  streets  would  roll  up  and  most 
of  the  restaurants  would  close  down,” 
Meyer  says,  “but  that’s  not  true  any 
longer.”  Adds  Schechtman:  “The 
seasonality  is  a  challenge. ...  But  if  you’re 
half-awake,  there  are  good  stories  and 
really  interesting  things  happening  here 
year-round.”  —Wayne  Robins 


Quad-City  Times 

Davenport,  Iowa 

HE  Quad-City  Times  is  one  of 
those  good,  smaller  regional 
newspapers  whose  emphasis  can 
be  described  as  local,  local  —  and  local.  So 
what  were  a  reporter  and  photographer  for 
the  Q-C  Times  doing  in  Kenya  for  12  days 
not  long  ago?  A  local  story,  of  course. 

It  seems  that,  each  year,  the  Times 
\  sponsors  a  distance-nmning  event,  the  Bix 
7)  named  after  one  of  Davenport’s  most 
renowned  natives,  the  early  jazz  trumpeter 
Bix  Beiderbecke.  The  race  attracts  around 
20,000  runners,  and  since  it’s  become  a 
regular  leg  on  the  worldwide  circuit, 

Kenya’s  world-class  racers  started  compet¬ 
ing  and,  invariably,  win¬ 
ning.  After  a  few  years 
of  that,  “the  com¬ 
munity  was  dis¬ 
connecting,”  says 
the  Times’  39- 
year-old  editor, 

John  Humenik. 

“They  wondered, 

“Who  are  these 
people?’  There  was 
some  animosity.” 

I  So  the  paper  sent  a 

:  reporter  and  photographer  to  Kenya,  ; 

meeting  and  staying  with  the  runners  and 
their  families,  visiting  their  schools  emd 
training  camps.  “We  felt  it  was  significant, 

1  since  what  we  do  is  make  connections  in  ' 
the  community,”  Humenik  says.  That  year,  j 
:  when  a  Kenyan  won  the  Bix  7,  the  runner  j 
was  greeted  with  wild  cheers.  ! 

i  That  may  be  one  reason  weekday 
circulation  jumped  nearly  3,000  copies 
over  the  year-earlier  period,  to  52,642,  in 
the  latest  ABC  {continued  on  page  19} 

_  .  _  .  _  .  J 
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-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


BOOKS  FOR  SA1.E 


BOOKS  FOR  SALE 


Supervisory  Skills  for  Editors 

Finally!  The  book  you  need  to  solve  any  newsroom  problem.  Keep  your  crew 
motivated  and  productive  with  practical  advice  from  a  veteran  journalist  and 
publisher.  Order  now  at  orders@isupress.com,  Barnes  &  Noble,  Borders 


_ MOVIE  REVIEWS _ 

ATTRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also:  Video  Guide,  Star  Interviews, 
Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353 
cineman@frontiernet.net 


ABSOLUTELY  the  finest  in  crosswords 

PUZZLE  FEATURES  SYNDICATE 

Cali  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


BUSINESS  opportunities 

PUBLISHER  SEEKS  investor/partner,  active 
or  inactive,  to  help  establish  new  San  Fran- 
cisco-based  regional  book  publishing  com¬ 
pany.  Contact  Laurence  Hyman  at:  (415) 
934-1163  or  laurenceih@earthlink.net. 

_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC, 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  BROKERS 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

#1NEWSPAPER  APPRAISER  -  Est.  1959 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  (301)  253-5016 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  TEXAS 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  E.  ....  ^1 
Newspapers' 

Check  our  references 
{214)  265-93f)0 

Rickenbacher  IVicdia 

f>73J  Dcsco  Dr..  Dalla 
^>73  1  Dcsco  Dr..  Dallas.  TX  75225 
\vNv\s.rickenbachernit*dia.ct>m 


NEWSPAPER  BROKERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  VN’e've  prcxJuced  top  values  for  publi.shing  companies,  in 
thousands  of  transactions  througnout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  vve  welcome  \'our  call 
to  confidentially  discuss  what  vve  can  do  for  you  and  yvmr  company. 

John  Crihh  •  Jim  Hicks  ^  I 

Tom  Karavakis  •  Gary  Greene  JL  m  A  JL^ 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(‘*06)  586-6621 

Bozeman.  Montana 


NEWSPAPER  BROKERS 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  McGraw,  Midwest 
(517)  369-3066 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Ron  Mix,  West  (209)  634-7202 
www.mediamergers.com 


crltyb.  com 

^Lr.sf.riu/.s  Topics.  Moro> 


GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  0.  LINDSEY 

www.publicatlonsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 

(580)  421-9600 

P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 

NEWSPAPERS  FOR  SALE 

COLORADO  WEEKLY  1,300  paid  circula¬ 
tion  in  Cedaredge.  Only  12  inches  of  snow 
a  year.  Near  Grand  Mesa.  Ideal  for 
Christian.  Write  to:  Box  489,  Cedaredge, 
CO  81413  or  Call  (970)  856-9616  (do  not 
call  newspaper),  owner  has  2  newspapers 
and  wants  to  reduce  work  load.  $100,000 
with  some  financing  possible. 

For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.-  Est.  1959 


“The  Future  is  called  “perhaps,” 
which  is  only  possible  thing  to 
call  the  future.  .And  the  impor¬ 
tant  thing  is  not  to  allow  that  to 
scare  you.” 

-Tennessee  Williams 


NTIWSPAPERS  FOR  SALE 


FOR  SALE  -  Monthly  senior  paper  estab¬ 
lished  14  years.  High  growth  SE  Florida 
area.  Easy  mom  &  pop  operation. 
$155,000.  (772)  465-1865. 

ILLINOIS  WEEKLY  GROUP,  $500K 
gross,  also  Texas  weeklies.  Free  list. 
(512)  476-3950,  Bill  Berger,  ATN,  Inc. 
1801  Exposition,  Austin,  TX  78703 

Quality  newspaper  with  superior  cash 
flow  in  gorgeous  Northwest  coastal  commu¬ 
nity.  Gross  and  net  continue  impressive 
growth  history.  Best  of  all  worlds. 

Weekly  and  companion  shopper  grossing 
$500,000  in  1-5  corridor  growth  market. 
Approaching  $1 -million  gross  in  strong  tour¬ 
ist  economy  in  Western  state. 

Well  established  entertainment  magazine 
grossing  $500,000  in  one  of  the  west’s 
most  dynamic  markets. 

Dave  Gauger 

Gauger  Media  Service,  Inc. 

(360)  942-3560 

PUBLICATIONS  FOR  SALE 

ANNUAL  ANTIQUE  SHOP  DIRECTORY, 

covers  North  and  South  Carolina,  Georgia 
and  Florida,  6  years  old.  Great  opportunity 
for  couple  with  graphics  skills,  weekly, 
small  dally,  or  aggressive  young  retiree 
with  sales  background,  illness  forces  sale. 
The  Sunbelt  Antiques  Shop  Guide 
Call:  (800)  841-7864  or 
(803)  359-6337  after  7  pm 
P.O.  Box  519  Lexington,  SC  29071 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SAI J 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  64&4611  or  fax  (815)648-2856 

_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Pahs  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


If  YOU  IXIN  T.SEE  A 


CATECiOK'l  I'll  Vr  FHS  tOl  K  MJvD^. 


PLEASE  CALL  US  .AT 


88«.8JS.‘)149 
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-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Piastic,  Wood,  Counter 
Floor,  &  Wall.. .We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


•  GOSS  Urbanite  1000  series  6  units,  3/c 

•  GOSS  Urbanite  800  series  4  units,  3/c 

•  GOSS  Urbanite  12  unit  pressline,  2  folders 

•  NCH  400  12  units,  21"  x36"  2  JF  40  folders 

•  NCH  400  10  units.  22  3/4  x36"  2  JF  40  folders 

•  GOSS  C150  and  4  highs,  21.5”  cutoff 

•  GOSS  SC  folders,  22  3/4  cutoff 

•  Enkel  splicers 

•  GOSS  SSC  combo  folder,  21.5"  cutoff 

•  Martin  splicer 

•  Baldwin  105  count-o-veyor 

•  GOSS  Suburban  9  units  1500  series  folder 

•  GOSS  1500  series  units,  22  3/4 

•  GOSS  Magnum  4  highs,  21"  cutoff 

•  2-RBC  21  half  folders 

•  2-Butler  6000  splicers 

Webeq  International,  Inc. 
email;  presssales@aol.com 
(847)  459-9700;  Fax:  (847)  459-9707 


22"  METROLINER  22" 
PRESSES  AVAILABLE 

•  22”  cut-off  manufactured  1986-88 

•  3:2  144  page  imperial  folders 
(double&single) 

•  45”  GOSS  digital  autopasters  modern 
angle  bar  assemblies 
Equipment  in  excellent  condition 

For  further  confidential  information 
please  apply  to: 

Box  2750 

Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 

New  York,  NY  10003 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG’S. 

•  5  unit  GOSS  METRO  OFFSET,  22  3/4” 
cut-off. 

•Add-on  Goss  URBANITE  units  -  refur¬ 
bished  or  "as  is”. 

•  8-unit  GOSS  SSC  press  -  well  maintained 
&  in  good  condition. 

•8-unit  GOSS  COMMUNITY  has  rebuilt  ! 
modified  1/4  folder  &  new  75HP  drive  in 
■98. 

•  4  and  6  unit  GOSS  COMMUNITY  press- 

6S.  ' 

•HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 

P.O.  Box  15999,  Lenexa,  KS  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 


Call  US  about  our 
low  contract  rates! 

(888)  825-9149 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel;  (913)  648-2000 
Fax:  (913)  648-7750 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
1-888-215-2790 


CIRCULATION  SERMCES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops,  Starts 
Conversion,  Nonpays 
Call  Joel  Bittner@619-308-0088 
www.ncd.evisionsite.com 
ncd@sbcglobal.net 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301 
www.fakebrains.com 


I  JVii'iVS  makes  the  difference. 
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-INDUSTRY  SERVICES- 


DESIGN  SERVICES 


REDESIGN 


■  Reorganize 

■  Contemporize 
S3-  =  ■  Revitalize 

■  ^  REAUSTICFEES 

i.Ar  Russ  Kramer  Creative 
8ne»  (813)805-9636 
Chtcaou  russk^mpabay.rr.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ADMINISTRATIVE 


GM/PRESIDENT 

Zone  1  privately  held,  small  chain  invites 
qualified  applicants  to  apply  for  existing 
opening,  to  manage  all  aspects  of  80,000 
circulation  shopper  and  paper  (both  week¬ 
lies),  and  commercial  printing  operation. 
Candidates  need  strong  skill  sets  in  sales 
and  marketing,  printing/production  and  edi¬ 
torial.  This  is  a  hands-on  management  po¬ 
sition  that  requires  a  track  record  of  achiev¬ 
ing  profit  plans,  and  negotiating  skills. 
Competitive  compensation  plan  includes 
base  and  performance  bonus. 

Please  reply  in  strict  confidence  to: 

Box  2767,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  NY,  NY  10003 
EOE 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


PUBLISHER 

A  New  England  community  daily  is  seeking 
a  hands-on  publisher.  A  strong  background 
in  advertising,  circulation  and  news  is  a 
must.  We  offer  a  competitive  salary,  bonus 
and  benefits  package  with  a  growing  New 
England  group  of  newspapers.  Please  send 
cover  letter  specifying  salary  requirements 
and  resume  to: 

hpreuss@editorandpublisher.com 
With  Box  2766  in  the  subject  line 


-HELP  WANTED- 


ADVERTISING 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING  DIRECTOR 
Come  be  a  prominent  part  of  our  highly  suc¬ 
cessful  team.  We  need  a  motivated,  dynam¬ 
ic  leader  to  help  us  build  on  the  strong  re¬ 
cent  performance  of  the  Walla  Walla  Union 
Bulletin’s  17  member  sales  and  composing 
staff.  A  15k  circulation  daily,  we  offer  a 
comprehensive,  very  competitive 
wage/bonus/benefits  package  and  a  great 
work  environment  in  a  growing,  vibrant 
community.  A  part  of  The  Seattle  Times 
Co.,  we  are  committed  to  a  positive, 
diverse  workplace.  Send  resume,  cover  let¬ 
ter  to:  H.R.  Dept.,  Union  Bulletin,  Box  1358, 
Walla  Walla,  WA  99362.  EOE. 


ADVERTISING  DIRECTOR:  A  15,000  circula¬ 
tion  Cox  daily  is  looking  for  an  innovative  ad 
director  who  can  build  revenue  in  small, 
slow-growth  MSA.  Willing  staff  needs  guid¬ 
ance  and  inspiration.  New  building,  nice 
lifestyle.  Send  a  letter  and  resume  to  Rip 
Woodin,  Rocky  Mount  Telegram,  P.O.  Box 
1080,  Rocky  Mount,  NC  27802. 


ADVERTISING  DIRECTOR:  Need  experienced 
pro  with  proven  track  record  to  join  our  dy¬ 
namic  team  at  one  of  America’s  best  medi¬ 
um-sized  markets.  Excellent  earnings  and 
benefits.  Send  resume  to:  Publisher,  Elko 
Daily  Free  Press,  3720  Idaho  St.,  Elko,  NV 
89801  or  E-mail  to: 

dandreasen@elkodaily.com 

ADVERTISING  MARKETING  MANAGER 
Tucson  Newspapers  is  looking  for  a  Strate¬ 
gic  Marketing  Manager  to  drive  advertising 
revenues  through  marketing,  data  analysis, 
sales  training  and  promotion.  Manage  staff 
of  7.  Must  have  4-*-  years  of  advertising  or 
marketing  management  experience.  AM/PM 
circulation  of  138,000  daily  and  172,000 
Sunday.  Sunny,  fast  growing  southwest  lo¬ 
cation.  Apply  via  E-mail  to  Jim  Rowley,  VP 
Market  Development  at; 

jimrowley@tuscon.com  EOE 


ADVERTISING  SALESPERSON/MANAGER 
Zone  5  weekly  offers  fine  opportunity  for 
sales  person/sales  manager  seeking  to 
move  up.  This  position  will  have  direct  re¬ 
sponsibility  for  advertising-related  sales  and 
revenue  growth,  developing  and  managing 
staff,  creating  spec  layouts,  conducting 
cold  calls  and  being  part  of  a  strong  man¬ 
agement  team  in  an  award-winning  organi¬ 
zation  that  believes  in  local  control.  Com¬ 
petitive  salary,  commissions,  profit-sharing, 
excellent  executive  benefits,  chance  for 
stock  ownership.  Send  resume  and  cover 
letter  describing  your  past  accomplish¬ 
ments.  Include  salary  requirements  to  Box 
2776,  Editor  &  Publisher  Classified,  770 
Broadway,  7th  Floor,  New  York,  NY  10003. 


NORTHEASTERN  North  Carolina  tri-weekly 
newspaper  is  seeking  a  motivated  Advertis¬ 
ing  Director  with  experience  in  marketing 
and  management.  The  ideal  candidate  has 
the  knowledge  and  skills  needed  to 
motivate  veteran  sales  staff,  generate  new 
revenue  ideas  and  produce  results. 
Resumes  may  be  sent  to  Jay  Jenkins,  Pub¬ 
lisher,  Roanoke-Chowan  News-Herald,  P.O. 
Box  1325,  Ahoskie,  NC  27910. 


www.edltorandpubllsher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADVERTISING  ADVERTISING 


ADVERTISING  DIRECTOR 

Supervise  the  newspaper's  105  member  staff.  Responsibilities  include  supervision 
of  all  advertising  functions  from  sales  to  production.  Qualified  candidates  will  have 
previous  experience  in  newspaper  management  at  small  and  midsize  daily  news¬ 
papers.  Must  be  able  to  effectively  manage  in  a  team-based  environment,  building 
team  consensus  among  the  advertising  management  staff  and  across  the  depart¬ 
ment.  Must  also  possess  previous  experience  selling  print  products  on  the  Web. 
Excellent  communication  skills  and  a  professional  demeanor  are  essential,  as  you 
will  be  a  mentor,  coach  and  be  responsible  for  teaching  our  ad  employees 
Please  send  resume,  indicating  position  of  interest,  along  with  salary  history  and 
requirements  to:  Human  Resources,  Times-Herald  Record,  40  Mulberry  St, 
Middletown,  NY  10940.  Fax  845-343-0163  or  email:  gbreedy@th-record.com 
SERVING  THE  HUDSON  VALLEY  AND  THE  CATSKILLS 

Times  Herved-Record 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Tuscaloosa  News,  a  40,000  daily  locat¬ 
ed  in  Tuscaloosa,  Alabama,  is  seeking  an 
experienced  leader  to  serve  as  Retail  Ad¬ 
vertising  Manager  and  direct  its  retail  adver¬ 
tising  staff  of  10.  The  successful  candidate 
must  have  an  overall  knowledge  of  newspa¬ 
per  operations  and  a  minimum  of  5  years 
experience  in  newspaper  advertising.  Man¬ 
agement  experience  is  preferable.  Candi¬ 
date  should  be  creative,  energetic,  enthusi¬ 
astic,  innovative  and  passionate  for  achiev¬ 
ing  goals.  Please  send  resume,  cover  letter 
and  salary  requirements  to:  Advertising  Di¬ 
rector,  The  Tuscaloosa  News,  P.O.  Box 
20587,  Tuscaloosa,  AL  35402. 

E-  mail:  lisa.ferrell@tuscaloosanews.com 
FAX:  (205)  349-0855 


WANTED:  SALES  CONSULTANTS! 
Looking  for  entrepreneurial  individuals  to 
perform  sales  consulting  services  at  client 
newspapers.  Candidates  must  possess  a 
keen  knowledge  of  small  market  media 
sales  with,  true  “street  fighting’’  experience 
in  their  background.  Excellent  training  skills 
a  must!  Understanding  of  small  business  es¬ 
sential.  Comprehension  of  online  marketing 
applications  a  plus.  If  you  are  a  genuine 
leader;  If  you  know  how  to  win  the  hearts  of 
salespeople  and  the  trust  of  advertisers;  if 
you  know  what  "consultative”  sales  means, 
then  apply  now!  Excellent  compensation 
with  required  offsite  travel.  E-mail  or  mail 
resume,  cover  letter  and  video  of  training 
skills  (if  available)  to: 

profit@mikeblinder.com 
6139  Fjord  Way 
New  Port  Richey,  FL  34652 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


CIRCULATION  DIRECTOR 
15,000  copy  daily  in  Zone  4.  Great  oppor¬ 
tunity  in  highly  competitive  market.  Send  re¬ 
sumes  and  salary  history  to  Box  2774,  Edi¬ 
tor  &  Publisher  Classified,  770  Broadway, 
7th  Floor,  New  York,  NY  10003  or  E-mail: 
hpreuss@editorandpublisher.com 
with  Box  #  in  the  subject  line 


CIRCULATION 


CIRCULATION  DIRECTOR 
Northeast  Arkansas’  regional  newspaper. 
The  Jonesboro  Sun,  is  seeking  a  qualified 
circulation  director  to  manage  and  grow  its 
28,000  circulation  base.  Five  years  circula¬ 
tion  management  experience  necessary 
with  a  successful  history  of  circulation 
growth.  Staff  of  20  dedicated  employees  is 
looking  for  a  leader  to  seize  terrific  market 
opportunity. 

Excellent  salary,  benefits,  and  opportunity 
for  advancement  within  Paxton  Media 
Group.  Send  resume  with  cover  letter  to: 
David  Mosesso,  The  Jonesboro  Sun 
518  Carson,  Jonesboro,  AR  72401 
Or  E-mail:  dmosesso@jonesborosun.com 
Paxton  Media  Group  is  an  equal  opportunity 
employer  and  does  not  discriminate  on  the 
basis  of  race,  religion,  color,  sex,  age,  na¬ 
tional  origin  or  disability. 

CIRCULATION  DIRECTOR 
The  Princeton  Packet,  Inc.  is  a  family-owned 
group  of  award-winning  weekly  publications 
covering  Central  NJ  and  Bucks  County,  PA. 
We  have  a  key  opening  for  Circulation  Direc¬ 
tor  at  Princeton,  NJ  headquarters.  Respon¬ 
sibilities  include  the  direction  and  oversight 
of  the  department  including  telemarketing 
sales,  door-to-door  and  kiosk  sales,  market¬ 
ing,  NIE,  transportation,  single  copy  sales, 
budgeting,  forecasting,  customer  retention, 
postal  relations  and  community  relations. 
Must  have  significant  experience  in  newspa¬ 
per  circulation,  preferably  with  a  sales  ori¬ 
entation;  college  degree  is  preferred. 
Knowledge  of  postal  regulations  (primary 
delivery  through  mail  and  newstands)  and 
Audit  Bureau  of  Circulation  a  plus.  Experi¬ 
ence  in  single  copy  sales,  subscription  pro¬ 
motion,  budgeting  and  community  sales  es¬ 
sential;  some  carrier  delivery  system  expe¬ 
rience  helpful.  Must  be  thoroughly  educated 
in  transportation  management.  PC  literacy, 
excellent  skills  in  MS  Excel  and  Word  and 
familiarity  with  the  Web  required.  Experi¬ 
ence  with  circulation  computer  systems  and 
a  valid  driver’s  license  required  Qualified 
applicants  should  send  their  resume,  in¬ 
cluding  cover  letter  and  salary  history  to: 

The  Princeton  Packet,  Inc. 

P.O.  Box  350,  Princeton,  NJ  08542 
FAX  to:  (609)  921-8648 
Or  E-mail  to:  HR@pacpub.com 
Visit  our  website  at:  www.packetonline.com 
EOE 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
The  Lincoln  Journal  Star,  an  80,000-t-  daily 
circulation  paper,  is  looking  for  an  experi¬ 
enced  circulation  professional  to  help  con¬ 
tinue  our  trend  of  circulation  growth.  The 
ideal  candidate  must  demonstrate  a  record 
of  circulation  growth,  strong  management 
capabilities,  analytic  skills  and  experience 
with  an  in-house  telemarketing  operation. 
Duties  include  developing  and  implementing 
successful  sales  and  retention  strategies, 
employee  supervision  and  careful  inspection 
of  all  aspects  of  a  telemarketing  de¬ 
partment. 

In  exchange  for  these  skills  and  experience, 
we  offer  a  challenging  and  rewarding  work 
environment,  a  competitive  compensation 
and  benefits  package  and  the  opportunity 
to  join  both  an  exciting  and  successful 
team. 

Competitive  salary  and  excellent  benefits 
package  provided.  Please  submit  resume 
and  salary  history  to  Circulation  Sales  Man¬ 
ager,  Lincoln  Journal  Star,  926  P  Street, 
Lincoln,  NE  68508  or  online  at: 
hr@journalstar.com 

OR  visit  our  website  at:  journalstar.com. 

Candidates  chosen  for  an  interview  will  be 
contacted  by  phone. 

CIRCULATION 

We  are  a  new  company  operating  some 
well  established  community  newspapers  in 
the  central  valley  of  California  and  we  are 
looking  for  circulation  professionals  to  join 
our  team.  This  is  a  great  opportunity  for 
experienced  District  Managers  to  run 
his/her  own  operation.  We  specialize  in 
small  to  medium  size  community  newspa¬ 
pers.  Send  resume  in  strictest  confidence 
to: 

Pacific  Sierra  Publishing 
Attn:  Circulation  Dir.  Recruitment 

Post  Office  Box  739,  Merced,  CA  95341 
E-mail:  belles@pspub.com 


HOME  DELIVERY  MANAGER 
Mid  sized  seven  day  newspaper  in  Zone  2 
looking  for  a  professional,  aggressive,  and 
results  oriented  home  delivery  manager  to 
take  command  of  our  sales,  service  and 
collections.  Should  have  PC  skills,  be  able 
to  motivate,  and  assume  the  customer  as 
first  priority.  Should  lead  by  example.  Send 
resume  and  salary  history  to  Box  2764,  Edi¬ 
tor  &  Publisher  Classified,  770  Broadway, 
7th  Floor,  New  York,  NY  10003. 


MAJOR  METRO  in  the  Midwest  is  looking  for 
a  confident,  team-oriented  person  with 
great  inter-personal  skills  to  head  our  NIE 
department.  The  right  person  will  need  a 
college  degree,  preferably  with  an 
emphasis  on  education.  Primary  areas  of 
responsibility  would  be  the  NIE  and  college 
readership  programs  including  the  devel¬ 
opment  and  implementation  of  fundraising 
efforts  and  classroom  curriculum.  Competi¬ 
tive  salary  and  excellent  benefits  package. 
Send  resume  to: 

Box  2775,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor,  NY,  NY  10003 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

MAY  2  0,  2002 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
An  experienced  group  of  reporters  at  the 
South  Florida  Sun-Sentinel  need  a  new  edi¬ 
tor.  This  editor  will  have  a  hand  in  the  big¬ 
gest,  most  competitive  stories  in  our 
region.  Recently  that’s  included  the  Bush/ 
Gore  ballot  battle,  the  South  Florida  terrorist 
connections  and  Anthrax  in  our  area. 
This  editor  must  be  experienced  and  com¬ 
fortable  with  breaking  news  and  enterprise. 
To  apply  send  a  letter  of  interest  and 
resume  to  kpellegrino@sun-sentinel.com. 
See  http://southflorida.sun-sentinel.com/ 
opportunities/  for  details  and  for  a  list  of 
other  openings. 

BU&NE^S'S  JOURNALISTS 
The  News  &  Observer,  the  leading  newspa¬ 
per  of  North  Carolina’s  Research  Triangle, 
is  looking  tor  experienced  business  journaF 
ists  to  fill  two  reporting  positions  on  the 
Business  desk.  General  Assignment/ 
Economy  and  Technology.  The  GA/ 
Economy  reporter  will  cover  economic 
issues  on  a  national,  state  and  local  level. 
This  reporter  is  responsible  for  monitoring 
the  economy’s  vital  signs  and  explaining  its 
twists  and  turns  in  human  terms.  The  Tech¬ 
nology  reporter  will  write  about  not  just  the 
tech  companies  but  the  tech  culture  of  the 
region,  spawned  by  world-class  universities 
and  by  Research  Triangle  Park.  Both  posi¬ 
tions  require  strong  writing  and  reporting 
skills  and  the  ability  to  see  the  big  picture 
story  that  rises  above  the  incremental  busi¬ 
ness  report.  These  jobs  require  a  minimum 
of  5  years  reporting  experience,  a  signifi¬ 
cant  portion  spent  in  business  journalism 
and  proven  versatility  in  breaking  news  and 
delivering  enterprise. 

Interested  applicants  should  send  resume, 
cover  letter,  samples  of  work  and  several 
references  to  Business  Jobs,  c/o  Melanie 
Sill,  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27601. 

No  calls,  please 

CA^LKJREAU^F' 

Person  to  serve  as  a  governmen¬ 
tal-political-investigative  reporter  and  help 
direct  the  other  three  reporters  in  the  capi- 
tol  bureau  (in  cooperation  with  the 
state-political  editor  in  New  Orleans)  on 
daily  and  long-term  coverage,  including  the 
Legislature,  state  government  and  agen¬ 
cies,  statewide  political  campaigns,  investi¬ 
gative  and  explanatory  projects  and  general 
news  features.  Person  would  represent  the 
bureau  as  the  main  contact  to  the  public  and 
news  subjects  and  would  perform  some 
administrative  duties.  At  least  five  years  ex¬ 
perience. Send  resume  and  clips  to: 

Lynn  Cunningham, 

Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Ave. 

New  Orleans,  LA  70125 
lcunningham@timespicayune.com 
An  EOE  M/F 

~  COPY  EDITOR  ■  DAILY 
HomeTown  Newspapers  is  seeking  a  versatile 
Daily  Copy  Editor  for  Howell,  Michigan  position. 
Our  copy  editors  are  responsible  for  pagination, 
writing  headlines  and  copyediting.  They  may 
also  contribute  editorial  content.  Regular  work 
hours  are  afternoons/evenings.  Solid  experi¬ 
ence  with  page  layout  using  QuarkXPress  is  re¬ 
quired.  We  offer  complete  benefits,  growth 
opportunity.  For  immediate  consideration, 
please  fax  resume  to  (517)  548-5545. 
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-HELP  WANTED- 


ADMINISTRATIVE 


ADMINISTRATIVE 


MEDIATT 

management!! 


Recruitment  Specialists 

Some  of  our  current  assignments; 

Circulation  Director  -  Exceptional  opportunirv'  for 
experienced  manager  to  oversee  circulation  efforts  for 
daily’  newspaper  in  Northwest  (30.(XX)  to  60.000  circula¬ 
tion);  gntwing  market:  strong  leadership;  technical  and 
training  skills:  top-flight  company;  excellent  compensation. 

Pressroom  Supervisor  -  Daily  newspaper  in 
I’enn.sylvania  (SO.tXK)  to  lOO.OCX)  circulation)  experience 
in  double-wide  presses;  computer  literate;  prior  manage¬ 
ment  experience;  solid  company  and  ptitential  to  grow 
Pressroom  Manager  -  Daily  newspaper  in  Southwest 
(between  ISO.tXX)  and  2S0.0()0  circulation)  seeks 
knowledgeable,  experienced  leader  to  oversee  depanment 
of  "O  people.  4  direct  reports;  excellent  opportunity;  top 
salarv  and  benefits. 


Contact  US  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  6006? 
847.963.9300  ■  mm2@voyager.net  ■  fax  847.934.660"’ 


EDITORIAI. 


j  EDITORIAL  MANAGER  -  LEGO  Club  Magzine 
Directly  responsible  for  development, 

I  review,  editing  and  approval  of  all  LEGO 
I  Club  Global  magazine  content  for  the  US, 
i  CA  (French/English),  UK,  Central  EU, 
j  France,  Japan  and  English  Asia.  Close  work- 
j  ing  relationship  between  Sr.  Graphic  Design 
I  staff,  Copywriting  staff  in  Global  Graphic 
Services  and  on-line  Club  staff.  Work  with 
the  LEGO.com  staff  to  ensure  the  content  in 
print  and  on-line  are  aligned.  Develop  and 
manage  a  twelve  month  rolling  editorial  cal- 
,  endar  for  print,  including  promotions  to  sup¬ 
port  Club  member  community  building  and 
j  to  meet  LEGO  Brand  sales,  marketing  and 
i  profit  objectives.  Contact  Michael  O'Leary 
i  at  michael.oleary@america.lego,com. 


i  MANAGING  EDITOR,  small  Zone  2  daily.  Our  ! 
i  excellent  ME  is  looking  to  move  on.  Are  you  j 
good  enough  to  step  into  those  shoes?  If  I 
so,  you  must  have  a  passion  to  make  the  1 
newspaper  and  your  community  stronger  ; 
through  honest  reporting  and  a  commitment 
I  to  readers  first,  in  addition  to  editing  and 
I  layout  skills,  the  job  requires  long  hours,  ^ 
I  creativity,  diplomacy,  and  common  sense. 

'  Your  rewards  will  include  competitive  ; 
i  salary,  benefits,  401(k),  bonus  potential,  i 
training  opportunities,  generous  feedback 
and  the  opportunity  to  make  a  difference  | 
where  you  live  and  work.  Reply  to:  i 

Box  2770,  Editor  &  Publisher  Classifieds  : 
770  Broadway,  7th  Floor,  NY,  NY  10003 


EDITORIAL 


HERALD  NEWS 

Our  38,500circulation  daily  in  northeastern  ' 
New  Jersey,  just  25  minutes  from  Times  j 
Square,  is  looking  for  journalists  committed  i 
to  excellence  and  enterprise  as  we  create  a  ■ 
new  newspaper  for  our  vibrant,  multicultural 
community.  We  need: 

GRAPHICS  EDITOR  to  help  shape  our  new 
look,  especially  our  new  feature  sections,  i 
We  need  a  journalist  with  a  strong  visual  | 
sense  and  the  ability  to  meet  deadlines,  j 
Must  know  QuarkXPress,  Illustrator  and 
Freehand.  Required:  Two  years  at  a  daily.  | 
Deadline  for  responses  is  June  3,  2002. 
Write  Scott  West,  managing  editor: 

wests@northjersey.  com 
ASSISTANT  ASSIGNMENT  EDITOR  to  help 
lead  our  city  desk  reporters  in  creating  the 
daily  and  enterprise  report.  We  seek  a  ' 
skeptical  editor  with  great  energy  and  en¬ 
thusiasm  and  a  proven  record  of  effective 
newsroom  teamwork.  Required:  one  year  of  ; 
editing  or  comparable  reporting  back-  i 
ground.  Write  Stephen  McCarthy,  managing 
editor/assignment: 

mccarthys@northjersey.com  l 

Competitive  salaries,  excellent  benefits. 
Send  resume,  references,  salary  history 
and  samples  to: 

Herald  News 

P.O.  Box  471, 1  Garret  Mountain  Plaza 
West  Paterson,  NJ  07424-0471 


GENERAL  ASSIGNMENT  REPORTER  wanted 
for  aggressive  afternoon  daily.  Will  cover  | 
breaking  news  and  do  enterprise  reporting,  l 
New  graduates  OK.  Resumes,  with  clips,  to  ■ 
John  Staed,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35202-2553.  i 


EDITORIAL  EDITORIAL 


BUSINESS  NEWSLEnER 


The  publi.sher  of  Fine  HnnwhuUdingmA^diyAne  i.s  looking 
for  an  experienced  journalist  to  write  and  edit  a 
bu,sine,ss-oriented  newsletter  (and  website)  for  residential 
contractors.  The  ideal  candidate  should  have  strong 
building  experience,  a  keen  interest  in  business,  as  well 
as  experience  writing  for  newspapers  or  magazines.  The 
job  will  involve  cranking  out  lots  of  copv  for  a  mcjnthly 
publication,  effective  phone  interv  iew  and  research  skills, 
the  abilitv'  to  manage  freelancers,  a  little  photography,  a 
little  more  travel,  and  a  sense  of  humor.  This  newsletter  is 
a  start-up.  so  the  job  also  requires  a  creative  and  highly 
motivated  individual.  We  offer  a  competitive  salary', 
excellent  benefits  and  a  oleasant  environment. 
PIea,se  .send  resume  to  HR: 


LLJ 

The  Taunton  Press 

Inspiration  for  hands-on  living’* 


The  Taunton  Press 
www.taunton.com  i 

63  South  Main  St,  Box  5506  j 
Newtown,  CT  06470 
Fax:  203-426-3503 

An  Equal  Opportunity  Employ‘er  | 


REPORTER  1 

Award-winning  17,000  daily  seeks  general  | 
assignment  reporter  with  1-3  years  experi-  | 
ence  to  cover  Seneca  Falls,  NY;  relocation  I 
required.  Send  resume  and  cover  letter  to: 

Anne  Schuhle,  Managing  Editor 

Finger  Lakes  Times  j 

218  Genesee  Street,  Geneva,  NY  14456  ' 


THE  GAINESVILLE  SUN,  an  aggressive  i 
50,000-circulation  New  York  Times  Co.  j 
newspaper  in  North  Central  Florida,  is  look-  ! 
ing  for  a  reporter  interested  in  doing  ^ 
award-quality  stories  and  projects.  Please  ! 
send  cover  letter  and  clips  to  Metro  Editor 
Jon  Rabiroff,  The  Gainesville  Sun,  P.O.  Box 
147147,  Gainesville,  FL  32614.  E-mail: 

Jon.Rabiroff@gainesvillesun.com 
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EDITORIAL 


DEPUTY  NEWS  EDITOR 
The  Albany  Herald,  an  award-winning 
mid-sized  daily  in  Southwest  Georgia,  has 
an  immediate  opening  for  a  deputy  news 
editor  who  wants  to  make  an  impact.  We 
need  a  person  who  v/ill  take  charge  of  the 
presentation  of  our  weekend  packages  and 
be  a  leader  in  the  No.  2  position  on  our 
news  desk.  Strong  word  skills  and  experi¬ 
ence  with  QuarkXPress  are  required.  To  ap¬ 
ply,  send  a  resume,  list  of  references  and 
examples  of  your  best  work  to  Jim  Hen¬ 
dricks,  managing  editor.  The  Albany  Herald, 
P.O.  Box  48,  Albany,  GA  31702. 

Or  E-mail:  jim@albanyh.surfsouth.com 


METRO  EDITOR 

A  metro  daily  in  the  Deep  South  is 
accepting  applications  for  metro  editor. 
This  position  requires  someone  with  a  good 
nose  for  news  who  can  direct  an  award¬ 
winning  team  of  reporters  to  consistently 
produce  outstanding  work.  To  apply,  send  a 
letter  explaining  why  you  are  the  person  for 
this  job  along  with  a  resume  and  five  exam¬ 
ples  of  the  work  you’re  proud  of  to: 

Box  2769,  Editor  &  Publisher  Classifieds 
770  Broadway,-7th  Floor,  NY,  NY  10003 


READY  FOR  THE  NEXT  LEVEL? 
Mississippi  Delta  Pulitzer  prize  winning 
12,000  circulation  daily  newspaper  seeks  a 
few  dynamic  journalists  ready  for  the  chal¬ 
lenge  of  covering  one  of  the  most  storied 
areas  in  the  nation.  We  are  looking  for  a 
SPORTS  EDITOR,  GOVERNMENT  REPORTER 
and  FEATURE  WRITER  to  join  our 
award-winning  news  team.  If  you  have  what 
it  takes,  send  a  detailed  resume  and  10  of 
your  best  clips  to  Editor  Donald  V. 
Adderton,  Delta  Democrat  Times,  988  N. 
Broadway,  Greenville,  MS  39701. 

No  telephone  calls,  please. 


CONSCIOUS  CHOICE,  The  Journal  of  Ecolo¬ 
gy  and  Natural  Living,  seeks  a  seasoned 
journalist  to  take  charge  of  the  Chicago 
monthly.  Beyond  well-demonstrated  repor¬ 
ting,  writing,  editing,  and  design  abilities, 
the  successful  candidate  will  possess  a  ma¬ 
ture  awareness  of  “Cultural  Creative"  issues 
such  as  integrative  medicine,  environmental 
sustainability,  personal  growth,  and  pro¬ 
gressive  politics.  Conscious  Choice  is  part 
of  a  fast-growing  company  that  offers  com¬ 
petitive  salary  and  progressive  benefits,  in¬ 
cluding  a  four-day  work  week.  Send 
resume,  clips,  and  a  cover  letter  to: 

Ross  Thompson,  Conscious  Choice 
920  N.  Franklin,  #202,  Chicago,  IL  60610 


MANAGING  EDITOR 

The  Lebanon  (Tennessee)  Democrat,  an 
8,500  five-day  paper  located  in  fast¬ 
growing  Wilson  County  25  miles  east  of 
Nashville,  seeks  a  managing  editor.  The 
Democrat  was  recently  purchased  by  San¬ 
dusky  Newspapers,  Inc.  Send  resume,  ref¬ 
erences  and  salary  requirements  to  David 
Rau,  President,  Sandusky  Newspapers,  17 
Pope  Avenue,  Executive  Park,  Suite  3A,  HiF 
ton  Head  Island,  SC  29928. 


Texas  AM  seeks  talented  REPORTERS  for  city 
hall,  courts  and  regional  beats.  Also  need  a  fea¬ 
tures  writer.  Top  benefits  and  salary  up  to 
$30,000.  Send  resume  and  clips  to: 

Box  2771,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
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EDITORIAL 


PHOTOJOURNALIST 

The  Fresno  Bee,  Central  California’s  leading 
newspaper,  has  an  immediate  opening  for  ; 
an  experienced  photojournalist.  The  sue-  ! 
cessful  candidate  should  have  a  track  rec-  ■ 
ord  of  producing  compelling  news  and  fea-  ' 
ture  photography  daily.  This  person  should 
excel  at  developing  original  ideas  for  enter¬ 
prise  stories  and  executing  them  with  a  re-  j 
porter.  We  are  looking  for  someone  who  I 
embraces  working  in  a  team  environment  ‘ 
within  the  photography  department  and  in 
the  newsroom.  The  candidate  should  have 
5  -  6  years  experience  working  at  a  daily 
newspaper.  Digital  experience  is  a  plus. 
The  Bee,  a  165/193K  McClatchy 
newspaper  in  the  heart  of  California’s  San 
Joaquin  Valley  offers  plenty  of  news  and  a 
history  of  top  enterprise  projects.  To  apply,  * 
send  a  resume  and  a  portfolio  of  at  least 
20  images  and  one  project  to: 

William  Haines,  Director  of  Photography 
The  Fresno  Bee 
1626  E  Street  ■ 

Fresno,  CA  93786 

All  offers  of  employment  are  contingent 
upon  successful  completion  of  a  drug  test. 

REPORTER  I 

CRAIN  COMMUNICATIONS  INC.  i 

Position  open  immediately  for  reporter  to  ’ 
cover  media,  convention  and  tourism, 
non-profits,  and  local  arts  scene.  Daily 
newspaper  or  wire  service  experience  pre¬ 
ferred.  Financial  reporting  experience  and  ^ 
keen  understanding  of  business  are  essen-  : 

tial.  Send  resume  and  cover  letter  to: 

Robert  Kullman 
Crain  Communications  Inc. 

360  N.  Michigan,  Chicago,  IL  60601 
NO  PHONE  CALLS 

REPORTER:  We’re  looking  for  an  energetic, 
talented  reporter  to  work  in  a  fast-growing 
community  in  South  Florida.  Reporter  will 
write  for  both  the  Naples  Daily  News,  a 
50,000-circulation  daily,  and  the  Bonita  Ban¬ 
ner,  a  30,000-circulation  twice  weekly.  Both 
newspapers  are  consistently  judged  among 
the  best  newspapers  in  the  state.  We  want 
a  reporter  who’s  not  satisfied  with  routine 
news  coverage  or  writing  and  who  thrives 
on  competition.  Resume  and  clips  to  Todd 
Pratt,  Naples  Daily  News/Bonita  Banner, 
P.O.  Box  40,  Bonita  Springs,  FL  34133. 


GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times,  a  32,000- 
circulation  newspaper  located  between  the 
Adirondack  Mountains  and  Lake  Ontario, 
has  an  opening  for  a  general  assignment  re¬ 
porter.  Send  clips,  references,  etc.,  to: 

Bob  Gorman,  AME-News 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 


GENERAL  ASSIGNMENT  REPORTER 
The  Williston  Whistle,  an  award-winning 
weekly  newspaper  in  scenic  Vermont, 
seeks  a  reporter.  Write  a  mix  of  hard  news 
stories  and  features  while  covering  the 
state’s  fastest-growing  town.  Must  have  a  i 
journalism  degree  or  newspaper  experi¬ 
ence.  Photography  skills  a  plus.  Send 
resume  and  clips  to  Greg  Elias,  editor,  Wil¬ 
liston  Whistle,  P.O.  Box  1158,  Williston,  VT 
05495.  E-mail:  editor@willistonwhistle.com 


EDITORIAL 


SPORTS  EDITOR 

The  Mobile  Register,  an  aggressive 
100,000-plus  Newhouse  newspaper  on  Ala¬ 
bama’s  Gulf  Coast,  is  looking  for  a  sports 
editor  with  energy,  vision  and  a  dedication 
to  excellence.  Responsibilities  include  man¬ 
agement/administration,  planning,  staff 
coaching,  story  development  and  oversight 
of  daily  copy  and  long-range  enterprise. 
Candidates  must  display  strong 
word-editing  skills  and  the  ability  to  coordi¬ 
nate  and  elevate  the  work  of  reporters, 
photographers  and  page  designers.  Elbow 
room  won’t  be  a  problem:  The  Register  is 
moving  into  an  expansive  new  building  with 
a  state-of-the-art  press.  Send  letter  and  re¬ 
sume  to  Dewey  English,  managing  editor, 
Mobile  Register,  P.O.  Box  2488,  Mobile,  AL 
36652, 

STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Ft.  Lauderdale  and  St. 
Louis.  We’re  looking  for  reporters  who  un¬ 
derstand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  be  able  to  create  in-depth,  welkrafted 
stories  that  explore  the  issues,  events  and 
personalities  of  their  community. 

New  Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco.  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to«Xtags  error:  No  such  font:  tag 
f.: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


EDITOR 

Medium-sized,  independently  owned  Zone  1 
daily  seeks  a  newsroom  leader  who  can 
train,  motivate,  lead  and  produce  the 
quality,  lively  newspaper  our  readers  de¬ 
serve.  Great  opportunity  for  the  right 
person.  Replies  to: 

Box  2772,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY.  NY  10003 

THE  HOMER  NEWS,  named  Alaska’s  best 
weekly  for  2001  and  three  of  the  previous 
four  years,  seeks  an  experienced  NEWS 
AND  FEATURES  REPORTER  for  a  full-time 
opening.  Strong  writing  and  photography 
skills,  interest  in  community  news  and  the 
ability  to  meet  deadlines  are  important. 
Editing  experience  is  a  plus.  Medical, 
401(k)  and  other  benefits  are  included. 
Send  letter  telling  why  you  are  interested, 
resume  and  published  clips  to: 

Homer  News,  Attn:  R.J.  Kelly 
3482  Landing  Street,  Homer,  AK  99603 
An  initial  letter  and  resume  may  be  E-mailed 
to:  rjkelly@homernews.com  with  clips  to  foF 
low  by  mail. 


“When  it  goes  wrong,  you  feel 
like  cutting  your  throat,  but 
you  go  on.  You  don’t  let  any¬ 
thing  get  you  down  so  much 
that  it  beats  you  or  stops  you.” 

-George  Cukor 


EDITORIAL 


THIS  COULD  BE  THE  CHALLENGE  FOR  YOU 
The  Delta  Democrat  Times,  a  12,000  circu¬ 
lation  Pulitzer-prize  winning  daily 
newspaper,  is  looking  for  a  MANAGING  EDF 
TOR  to  lead  its  18  person  newsroom  to  the 
next  level.  We  seek  a  journalist  who  has  vi¬ 
sion,  able  to  work  with  a  team  of  first-year 
and  veteran  reporters  and  editors,  while  de¬ 
veloping  long-range  goals  and  objectives 
for  the  newspaper.  The  managing  editor 
should  have  at  least  5  year’s  experience  as 
a  supervising  editor,  and  have  significant 
layout  and  design  skills,  and  expertise  in 
digital  photography.  Quark  and  Photo  Shop. 
Interested  candidates  should  submit  a  de¬ 
tailed  resume,  clips,  and  a  letter  telling  us 
why  you  are  the  right  person  for  the  job,  to 
Editor  Donald  V.  Adderton,  Delta  Democrat 
Times,  988  N.  Broadway,  Greenville,  MS 
38701.  No  telephone  calls,  please. 


FINANCE 


CONTROLLER 

Progressive  newspaper  group  based  in 
New  England  has  an  outstanding 
opportunity  to  direct  the  accounting  efforts 
of  a  community  newspaper.  Seeking  a 
high-energy  person  with  a  minimum  of  3-5 
I  years  experience  as  a  Controller  and  a  B.S. 
in  Accounting/Finance.  CPA  a  plus.  Top 
notch  pay  and  excellent  company  benefits. 
Please  send  cover  letter  specifying  salary 
requirements  and  resume  to: 

hpreuss@editorandpublisher.com 
With  Box  2765  in  the  subject  line 


INTERNAL  AUDIT  MANAGER 
Lee  Enterprises  (www.lee.net  /  NYSE:LEE), 
a  progressive,  publicly  traded  media  com¬ 
pany  that  owns  45  daily  newspapers,  nearly 
200  additional  publications,  and  associated 
Internet  services,  seeks  a  skilled 
accounting  and  finance  professional  to  join 
our  corporate  finance  department  as  the  In¬ 
ternal  Audit  Manager. 

:  The  Internal  Audit  Manager  will  perform  in¬ 
ternal  financial  and  operational  audit  func¬ 
tions  as  directed  by  the  Audit  Committee  of 
:  Lee’s  Board  of  Directors.  This  includes 
'  field  audits  as  the  team  leader  assisted  by 
Enterprise  Controllers  and  corporate 
finance  staff.  Additional  responsibilities  in- 
’  elude  assistance  in  acquisition  analysis  and 
implementation,  assistance  in  establishing 
accounting  policies  and  practices  of  the 
company,  and  special  projects  as  assigned. 

'  Candidates  are  required  to  have  their  CPA 
:  certificate  and  at  least  five  years  of 
audit/accounting  management  experience. 
Publishing  industry  experience  is  a  plus,  but 
not  required.  The  Internal  Audit  Manager 
position  requires  roughly  40%  travel.  A 
competitive  compensation  plan  including  an 
excellent  employee  benefits  package  will  be 
offered  based  upon  qualifications.  The  suc¬ 
cessful  candidate  may  not  be  required  to 
relocate.  If  interested,  please  send,  fax  or 
email  a  cover  letter,  resume  and  salary  re- 
,  quirements  to: 

Lee  Enterprises,  Inc. 

215  N.  Mam  Street 
Davenport,  lA  52801 
Attn.  Internal  Audit  Manager 
Fax:  (563)  3284331 
Email:  jobs@lee.net 

'  Lee  Enterprises,  Inc.  is  an  Equal 
i  Opportunity  Employer.  We  do  not  discrimi- 
i  nate  on  the  basis  of  race,  religion,  color, 
i  sex,  age,  national  origin  or  disability. 


FINANCE 


MANAGER  OF  FINANCIAL  ANALYSIS 
Lee  Enterprises  (www.lee.net  /  NYSE:LEE), 
a  progressive,  publicly  traded  media  com¬ 
pany  that  owns  45  daily  newspapers,  nearly 
200  additional  publications,  and  associated 
Internet  services,  seeks  a  skilled 
accounting  and  finance  professional  to  join 
our  print  finance  operations  department  as 
Manager  of  Financial  Analysis. 

Reporting  to  the  CFO  -  Publishing,  the  Man¬ 
ager  of  Financial  Analysis  will  work  closely 
with  the  Operating  Vice  Presidents  and  their 
respective  enterprises  to  identify  emerging 
financial  and  strategic  issues,  analyze  his¬ 
torical  results  and  implications  on  future  op¬ 
erations,  provide  merger  and  acquisition 
analysis  and  due  diligence  assistance,  and 
support  financial  aspects  of  various  soft¬ 
ware  systems  as  a  trainer  and  resource 
Candidates  must  possess  excellent  analyti¬ 
cal  skills,  possess  excellent  communication 
skills,  and  must  be  self-motivated.  A  bache¬ 
lor’s  degree  is  mandatory,  CPA  preferred. 
Six  to  ten  years  related  experience  and/or 
training,  or  equivalent  combination  of 
education  and  experience.  Newspaper  ex¬ 
perience  preferred,  but  not  required.  The 
position  requires  approximately  20%  travel. 
A  competitive  compensation  plan  including 
an  excellent  employee  benefits  package  will 
be  offered  based  upon  qualifications.  If  in¬ 
terested,  please  send,  fax  or  email  a  cover 
letter,  resume  and  salary  requirements  to: 
Lee  Enterprises.  Inc. 

215  N.  Mam  Street 
Davenport,  lA  52801 
Attn.  Manager  of  Financial  Analysis 
Fax:  (563)  3284331 
E-mail:  jobs@lee.net 

Lee  Enterprises,  Inc.  is  an  Equal 
Opportunity  Employer.  We  do  not  discrimi¬ 
nate  on  the  basis  of  race,  religion,  color, 
sex,  age,  national  origin  or  disability. 


MAILROOM 


ASSISTANT  PACKAGING  &  DISTRIBUTION 
MANAGER 

Assist  in  all  facets  of  the  operation  to  meet 
department  goals.  Manage  staff,  hiring, 
training,  evaluating,  coordinating  with  sup¬ 
porting  departments  and  preparing  reports. 
Minimum  4  years  experience,  at  least  2  in  a 
newspaper  packaging  department.  He/she 
must  also  have  computer,  great  communi¬ 
cation/leadership  and  organizational  skills. 
Competitive  salary,  extensive  benefits  and 
opportunity  for  growth.  Job  offer  is  condi¬ 
tional  upon  the  successful  passing  of 
pre-employment  drug  testing.  EOE.  Resume 
to:  David  Springer,  Packaging  and  Distribu¬ 
tion  Manager,  The  Press  Democrat,  5505 
Redwood  Dr,  Rohnert  Park,  CA  94928. 

FAX:  (707)  521-5364 
E-Mail:  dspringer@pressdemocrat.com 
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-HELP  WANTED- 


NEW  MEDIA 


INTERNET  LEADER 

Are  you  a  leader  in  innovative  approaches 
and  strategic  mindset?  Are  you  tech  savvy 
and  up  on  internet  trends?  Consider  taking 
the  lead  on  our  web  ventures.  As  Director 
of  New  Media  you  will  be  charged  with  moti¬ 
vating  the  staff  to  serve  all  of  Vermont 
through  news  sites,  online  communities  and 
marketplaces.  Your  prior  experience  and 
new  ideas  will  be  appreciated  at  the  Rutland 
Herald  and  Times  Argus.  Deadline  is  June 
7,  2002.  Send  resume  to: 

Joann  Jenkins,  c/o  Times  Argus 
P.O.  Box  707,  Barre,  VT  05641-0707 

_ PRESSROOM _ 

ImPRESSive  Opportunity 
The  Yakima  Herald-Republic,  a  40,000  daily 
AM  paper  in  central  Vi/ashington,  is  seeking 
an  experienced  press  manager  to  maximize 
the  capabilities  of  our  new  KBA  Comet  70 
shaftless  printing  press.  We  printed  our 
first  edition  May  1  in  the  $9.5  million  pro¬ 
duction  facility;  4.5  towers,  7  Amal 
reelstands,  3  formers,  2  folders,  and  dual 
consoles  in  the  quiet  room.  To  check  it  out 
go  to  www.yakima-herald.com.  Your  out¬ 
standing  leadership  and  journey  level  opera¬ 
tor  skills  will  provide  consistent  direction  to 
the  press  team.  Your  technical  and  software 
expertise  will  assure  top  quality  for 
our  award  winning  daily  news  product  and 
expand  our  commercial  opportunities. 
Competitive  salary,  bonus  and  excellent 
benefit  package.  If  you’d  like  to  join  our 
leadership  team  in  sunny  Yakima,  send  or 
fax  your  resume  and  cover  letter  to  Human 
Resources  Department,  1 14  No.  4th  Street, 
Yakima,  WA  98901.  Fax  (509)  577-7722. 

E-mail:  kgause@yakima-herald.com. 

We  are  a  member  of  the  Seattle  Times 
group  and  an  equal  opportunity  employer. 

PRINTING  MANAGER 
The  Miami  Herald  -  Miami,  Florida 
Key  leadership  position.  State-of-the-art 
equipment  and  great  benefits  in  sunny  Mi¬ 
ami.  Oversee  daily  press  operations.  Estab¬ 
lish  and  maintain  performance,  productivity 
and  quality  standards.  Handle  department 
staffing  and  expense  budgets.  Outstanding 
verbal  and  written  communication  skills  plus 
technical  press  and  printing  knowledge  re¬ 
quired.  Must  have  3-5  years  supervisory/ 
management  experience  in  a  major  metro 
pressroom.  Four-year  degree  preferred.  To 
apply,  fax  resume  and  salary  history  to; 

Job  Code  PM-IV  at  (305)  376-2870 
Or  E-mail  to:  rmacadam@herald.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


PRODUCTION/TECH 

PRODUCTION/PRINT  DIRECTOR 
Applicant  must  have  managerial  experience 
in  all  phases  of  newspaper  and  magazine 
production;  supervisory  experience 
directing  the  work  of  subordinate  supervi¬ 
sors  and  familiarity  with  web  and  sheet  fed 
presses  and  press  layouts.  Preferred  can¬ 
didates  will  have  knowledge  of  digital,  elec¬ 
tronic  data  transfer  and  imagine.  Familiarity 
with  both  Mac  and  PC  based  systems.  Work 
experience  managing  the  activities  of  a 
commercial  print  shop.  Quality  control  a 
must.  Deadline-driven,  fast  paced  environ¬ 
ment  requires  stable,  knowledgeable  indi¬ 
vidual.  FAX  resume  in  confidence  to: 

(702)  798-2069. 

Pre-employment  drug  test  required. 


Transportation 

THE  COLUMBUS  DISPATCH 
The  Columbus  Dispatch,  an  award-winning 
‘  newspaper  in  Ohio’s  capital  city, 

is  seeking  a  Transportation  Manager  and  a 
Director  of  Operations. 

TRANSPORTATION  MANAGER 
We  are  seeking  an  experienced  professional 
to  direct  and  supervise  all  transportation 
personnel  and  operations.  This  person  will 
be  responsible  for  administering  independ- 
j  ent  driver  contracts,  implementing 

;  programs  to  coordinate  and  facilitate  the 
;  delivery  efforts  of  various  departments  and 
I  overseeing  the  administrative  functions.  The 
;  ability  to  interpret  and  implement  a  labor 
!  agreement  is  essential.  Our  ideal  candidate 
:  will  have  3  to  5  years  of  newspaper  trans- 
I  portation/circulation  experience  in  addition 
!  to  considerable  knowledge  of  distribution 
:  operations,  excellent  communication  skills 
and  previous  supervisory  experience. 

'  DIRECTOR  OF  OPERATIONS 

The  Director  of  Operations  is  responsible 
for  all  aspects  of  Transportation  and  Pack- 
’  aging  through  the  respective  managers  in 
order  to  achieve  the  best  possible  perfor¬ 
mance  of  equipment  and  personnel.  This 
person  will  plan  production  procedures,  re¬ 
search  and  plan  new  equipment  techniques 
and  direct  the  administration  of  the  labor 
,  agreements  in  the  Transportation  and  Pack¬ 
aging  departments.  This  person  will  coordi- 
I  nate  operating  functions  between 
!  Packaging,  Transportation  and  Circulation 
to  ensure  a  smooth  and  timely  flow  of  prod- 
:  uct  to  our  customers.  Our  ideal  candidate 
will  have  a  Bachelor’s  degree  in  Industrial 
’  Management,  Printing  Management  or  a  re¬ 
lated  field  with  a  minimum  of  five  years  of 
newspaper  production  management  experi¬ 
ence  and/or  industrial  line  supervisory  ex¬ 
perience.  The  candidate  must  have  a  work¬ 
ing  knowledge  of  the  operation  of  daily 
!  newspaper  production  processes,  along 
with  the  ability  to  organize  all  efforts  to  en¬ 
sure  planned  productivity  and  the  ability  to 
improve  and  refine  the  quality  of  the  news¬ 
paper. 

We  offer  a  positive  work  environment  with  a 
,  competitive  compensation  and  benefits 
!  package  including  401  (k),  health  insurance, 
tuition  assistance  and  generous  vacation, 
j  If  you  are  interested  in  either  position, 

!  please  send  your  cover  letter  and  resume 
to:  The  Columbus  Dispatch,  Human  Re- 
1  sources,  34  South  Third  Street,  Columbus, 

1  OH  43215;  fax:  (614)  461-5533;  E-mail: 

I  jobs@dispatch.com. 


PURCHASING 


DIRECTOR  OF  PROCUREMENT 
Lee  Enterprises  (www.lee.net/NYSE:LEE),  a 
progressive,  publicly  traded  media 
company  that  owns  45  daily  newspapers, 
nearly  200  additional  publications,  and  as¬ 
sociated  Internet  services,  seeks  a  skilled 
purchasing  professional  to  join  our  corpo¬ 
rate  staff  as  the  Director  of  Procurement. 
The  Director  of  Procurement  will  be  respon¬ 
sible  for  negotiating  contracts  and  agree¬ 
ments,  monitoring  market  trends,  executing 
procurement  strategies,  preparing  and 
managing  procurement  budget,  and  recon¬ 
ciling  monthly  budget  reports.  In  addition 
the  Director  will  assist  in  forecasting  and 
scheduling  the  continuous  supply  and  timely 
procurement  of  products  and  services  to 
assure  uninterrupted  operations  throughout 
Lee  Enterprises.  The  Director  is  also  re¬ 
sponsible  for  meeting  cost  avoidance  and 
reduction  objectives. 

A  competitive  compensation  plan  including 
bonus  potential  and  an  excellent  employee 
benefits  package  are  offered.  If  interested, 
please  send,  fax  or  E-mail  a  cover  letter, 
resume  and  salary  requirements  to: 

Lee  Enterprises,  Inc. 

215  N.  Main  Street,  Davenport,  lA  52801 
Attn:  Director  of  Procurement 
Fax:  (563)  328-4331 
E-mail:  jobs@lee.net 

Lee  Enterprises,  Inc.  is  an  Equal 
Opportunity  Employer.  We  do  not  discrimi¬ 
nate  on  the  basis  of  race,  religion,  color, 
sex,  age,  national  origin  or  disability. 


-POSITIONS  WANTED- 


_ CIRCULATION _ 

CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 

^SULTS  ORIENTED  Zone  5  Circulation 
Manager  with  20■^  years  major  metro  and 
national  publication  experience  seeking  new 
challenge  in  Zones  4,6,8  or  9.  Strong  peo¬ 
ple,  operational  and  sales/marketing  skills. 
Contact:  circmgr2002@aol.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

ALL  CATEGORIES 

Red  display  ads:  $61 .00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For 
both  line  and  display  ads,  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion;  counts  as  two  lines  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed.  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads;  we  are  not  respon¬ 
sible  for  the  recovery  of  samples. 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  Indicate  location  without  specific  Identification 


It ’s  a_  Classi  fied  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 
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{continued  from  page  12}  report,  with 

the  Sunday  number  declining  slightly. 

The  Q-C  Times  doesn’t  always  travel  so 
far  to  understand  its  community.  Reporters 
were  asked  to  draw  up  lists  of  people  who 
were  not  their  usual  sources  on  key  local 
beats  such  as  health  care,  government, 
education,  agriculture,  and  the  Mississippi 
River  (which  splits  Davenport  and  Betten¬ 
dorf,  Iowa,  from  the  other  Quad  cities. 

Rock  Island  and  Moline,  Ill.).  These  new 
sources  were  invited  to  the  newsroom,  and 
in  discussions  reporters  asked  them  to 

♦  # 

Statesman  Journal 

WHEN  THE  Statesman  Journal 
took  home  10  first-place  prizes 
—  the  most  for  any  daily  paper 
—  in  the  Oregon  Newspaper  Publishers 
Association’s  Better  Newspaper  Contest  last 
year,  it  didn’t  surprise  Editor  Steven  A. 

Smith.  During  the  past  two 
years,  the  Gannett  Co.  Inc. 
publication  has  been  doing 
everything  it  can  to  get 
better,  from  beefing  up 
local  coverage  to 
increasing  training. 

“And  we  did  it  in  a 
climate  of  staff  reductions,” 
says  Smith,  who  lost  eight 
editorial  positions  through 
attrition  last  year.  “We  have  done 
everything  with  a  smaller  staff.” 

What  the  Statesman  Journal  has  done  is 
focus  more  on  local  readership,  including  a 
growing  Spanish-speaking  audience.  That 
closer  coverage  started  two  years  ago  when 
Smith  reassigned  three  reporters  from 
other  news  beats,  while  adding  one  page 
of  local  news  to  each  day’s  paper. 


relate  “stories  that  are  significant  in  [their] 
field,”  Humenik  says.  “We’re  not  assuming 
we  know,  so  we  look  to  new  sources.” 

The  Times'  newsroom  staff  of  54  will  go 
wherever  their  community  goes.  “The 
Davenport  Army  Reserve  unit  went  down 
to  Guantanamo ...  so  a  woman  who  was 
selling  cars  at  Lujacks  is  now  guarding 
Taliban  prisoners,”  Humenik  says.  “We 
have  to  bring  that  story  home  —  that  this  is 
a  small  world,  that  Davenport  people  play 
influential  roles  in  that  world.  We  try  to  live 
that  message  every  day.”  —  Wayne  Robins 
♦  - -  _  . 

Salem,  Ore. 

The  area’s  Hispanic  population,  which 
increased  by  about  20%  over  the  past 
decade,  has  seen  a  growing  number  of 
stories  published  in  Spanish  each  month, 
including  a  new  weekly  entertainment 
column  devoted  to  cultural  events.  “It  is  an 
interim  step  that  may  lead  to  a 
Spanish  edition  someday,” 
says  Smith,  an  Oregon  native 
who  joined  the  paper  two 
years  ago. 

The  editor  also  credits 
the  paper’s  improvements 
to  an  increased  emphasis  on 
good  writing  and  reporting, 
which  he  says  began  with 
the  hiring  of  five  new  editors 
shortly  after  his  arrival  at  the  paper. 
Weekly  training  sessions,  which  began  in 
January  of  last  year,  also  are  responsible  for 
a  better  product.  Smith  boasts. 

‘We  have  designed  our  newsroom 
to  take  a  young  staff  and  make  it 
professionally  stronger,”  Smith  says. 

‘We  have  a  great  group  of  editors,  and  we 
think  that  means  a  lot.”  —  Joe  Strupp 


The  Record  Hackensack,  N.J. 


At  TkE  Record,  the  magic  words 
for  the  past  year  or  so  have  been, 
“Think  young.”  In  just  12  months, 
the  North  Jersey  Media  Group  Inc.  flagship 
has  taken  this  to  heart  in  both  news 
coverage  and  marketing,  resulting  in 
strong  circulation  gains  and  a  growing 
readership  below  age  30. 

‘We  wanted  to  start  attracting  the 
younger  reader,”  says  Editor  Frank  S. 
ScandaJe,  who  joined  the  paper  in  January 
of  last  year  after  more  than  a  decade  at  The 
Denver  Post.  Scandale  and  other  editors 
quickly  did  that  by  acting  on  the  results  of  a 
reader  survey  taken  in  2000  that  showed 
younger  readers  wanted  more  information 
about  things  to  do.  The  fruits  of  their  labor; 


a  new  Thursday  tab  section  called  “Get  Set 
that  highlights  weekend  recreation  activi¬ 
ties,  and  “Go,”  a  revamped  Friday  enter¬ 
tainment  tab  that  focuses  on  hip  nightlife 
spots  and  clubs  for  20-somethings.  Last 
fall.  The  Record  also  launched  a  tele¬ 
marketing  approach  focused  on 
former  subscribers  and  younger 
readers,  featuring  a  30%  Friday- 
Sunday  subscription-rate  cut. 

‘We’ve  also  emphasized  the 
quality  of  the  product  in  the 
marketing,”  says  Jonathan  H. 

Markey,  president  of  North  Jer¬ 
sey  Media,  “pounding  away  on 
the  themes  of  awards  and  excel¬ 
lence.”  The  paper  will  begin  this  year 


to  use  a  new 
data-warehousing 
computer  system 
that  has  been 
collecting  market¬ 
ing  information. 

All  these  efforts 
have  resulted  in  a  slight 
daily-circulation  boost,  to  187,247  in 
March  from  186,736  a  year  earlier.  Sunday 
circ  is  on  a  similar  upswing,  to  230,889 
from  229,809. 

Among  other  improvements  in  the 
newsroom,  Scandale  points  to  the  removal 
last  year  of  stock  and  mutual-fund  listings, 
replaced  by  more  business  and  local  news; 
the  addition  of  two  more  reporters  on 
Saturday  local  news,  bringing  the  total  to 
six;  and  the  appointment  of  a  permanent 
Saturday  editor  to  replace  the  former 
rotation  system. 

Other  additions  included  the  creation 
of  a  new  projects-editor  position  and  the 
hiring  of  a  new  investigative  reporter. 
Editors  credit  both  with  helping  the  paper 
break  major  stories  on  motor-vehicle- 
registration  fraud  and  on  abuse  of  the  drug 
Ecstasy  —  which  may  give  The  Record  more 
to  crow  about  in  the  future.  —Joe  Strupp 

Hoy  New  York 

SINCE  //or  (“Today”)  dawned 
brightly  in  late  1998,  Newsday's 
Spanish-language  sibling  has 
become  not  only  the  largest-circulation 
Hispanic  daily  newspaper  in  New  York  but 
one  of  the  largest-circulation  Latino  papers 
in  the  nation  as  well.  And  it’s  no  wonder. 

We  want  to  be  the  No.  1  Spanish- 
language  newspaper  in  the  country', 
period,”  says  Louis  Sito,  Hoys  president 
and  publisher. 

Because  of  Hoy’s  attractive  25-cent 
w  eekday  cover  price,  changes  in  the 
demographic  composition  of  the  city',  and 
excellent  editorial  content  —  Hoy  won  10 
first-place  awards,  including  a  tie  in  the 
Outstanding  Hispanic  Daily  category,  in 
the  National  Association  of 
Hispanic  Publications’ 
Hispanic  Print  Awards 
this  March  —  Sito 
and  his  Tribune  Co. 
colleagues  have  a 
real  shot  at  meeting 
this  goal. 

Hoy  reported  its 
weekday  circulation 
in  the  most  recent 
ABC  FAS-FAX, 
covering  the  six  months 
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i  i  ended  March  31,  as  75,113,  a  nearly  40% 

]  gain  over  the  year-earlier  period.  The 
tabloid  also  reported  the  circulation  of 
j  its  Sunday  issue,  launched  in  February  of 
last  year  ,  as  25,462. 

I  ^  Nationally,  the  only  ABC-audited  Latino 

I I  daily  newspapers  with  higher  circulation 
I  than  Hoy  are  Los  Angeles’  La  Opinion 

j  [  (128,495  weekdays  and  72,752  Sunday), 

I  co-owned  by  the  Lozano  family  and 
!  T ribune,  and  Miami’s  El  Nuevo  Herald 

I  (89,168  daily  cmd  95,973  Sunday),  owned 
by  Knight  Bidder. 

j  Locally,  El  Diario-La  Prensa  has 

reported  to  ABC  circulation  of 52,558 
weekdays  and  38,303  Sunday.  El  Diario, 
founded  in  1913,  thus  would  appear  to  be 
i  i  Hoys  primary  competition  in  New  York, 
j  i  But  Sito  doesn’t  see  it  that  way:  “My 
i  competition  is  basically  the  electronic 
!  media ...  Spanish  radio  and  Spanish  TV.” 

1  In  this  competition,  he  says,  ‘"Hoy  is  the 
!  i  only  mass  medium  that’s  growing 
i  I  dramatically,  I  believe,  because  people 
i  are  seeking  us  out  for  information  about 

!  their  daily  lives  —  the  same  thing  that  most 

I  people  seek  in  other  print  media  —  general 
1  information,  the  daily  news.  Hispanics  are 
no  different.”  —  J.J.  McGrath 


I  News  &  Record 

I  Greensboro,  N.C. 

SEVERAL  YEARS  AGO,  CIRCULATION 
loss,  the  decline  in  North  Carolina’s 
core  textile  and  furniture  businesses, 
j  and  the  growth  of  the  Web  had  the  News  & 
i  Record  in  a  general  state  of  uneasiness, 
j  President  and  Publisher  Van  King  realized 
j  the  paper  had  to  invest  in  technology  and 
1  quality  journalism  to  be  able  to  grow. 

I  With  backing  from  parent  Landmark 
I  Communications  Inc.,  he  led  a  $10 
i  million  mailroom  expansion 
j  last  year  that  enabled  deeper 
j  zoning  for  advertisers,  in-  .. 
stituted  5:30  a.m.  home 
delivery,  and  expanded  \ 
the  newsroom  staff  by  \- — 

!  about  16%  to  improve 
!  hard-news  coverage. 

Supporting  these  changes 
was  a  new  promotional 
campaign  with  the  tagline 
“News  ef  Record:  For  Your  Life.” 

The  News  ^  Record  also  increased  its 
!  sources  of  new-subscription  starts,  and 
i  shifted  away  from  discounting  and  event 
!  sales  toward  retention  strategies,  such  as 


automatic-payment  programs.  Combining 
the  distribution  and  marketing  depart¬ 
ments  has  improved  communication, 
which  has  helped  reduce  delivery  errors. 

Despite  competition  from  nearly  a  dozen 
other  dailies,  daily  circulation  has  grown 
three  years  in  a  row,  to  93,436  as  of  March 
31.  Circulation  Director  David  Reno 
believes  that  circulation  should  be 
everyone’s  business. 

“If  I  continually  get  papers  out  late,  I 
won’t  have  good  service,”  he  says.  “That 
hurts  retention.  Everyone  has  to 
work  together.” 

With  the  economy  still 
poking  along,  few  publish¬ 
ers  are  as  upbeat  as  King. 
Having  improved  the 
hard-news  coverage,  he 
next  wants  to  tackle 
features  and  continue  to 
better  retention  and  ad 
sales  as  the  economy  revs 
up.  “People  talk  about 
newspapers  in  decline,”  says  King, 
publisher  since  1992.  “We’re  in  a  great 
position. ...  We  have  a  lot  of  work  to  do,”  he 
says.  “It’s  not  easy,  but  I  still  feel  like  our 
best  years  are  ahead.”  —  Lucia  Moses 
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Point  State  Park  at  the  tip  of  the  Golden  Triangle  amid  the  Allegheny,  Monogahela,  and  Ohio  rivers 


Behind  the  Steel  Cuitain 


A  m-m  CAPITAL 


Even  silicon  has  a  sporting  chance  in  the  erstwhile  Iron  City 


BY  EILEEN  DAVIS  HUDSON 


NO  LONGER  ABLE  TO  RELY  ON  COAL  AND  STEEL, 

Pittsburgh  has  diversified  its  economy  in  recent 
years.  Carnegie  Mellon  University,  one  of  the  top 
schools  in  the  country  in  the  technology  field,  has 
played  a  large  role  in  helping  to  lead  the  market’s 
revitalization.  New  businesses  are  being  lured  to  the  city,  while 
mainstays  such  as  Alcoa  are  expanding.  Alcoa  recently  moved  into 
a  gleaming  headquarters  in  downtovm  Pittsburgh. 

In  otlier  signs  of  Pittsburgh’s  renewal,  also  going  up  downtown. 

Major  League  Baseball’s  Pirates  moved  Among  metropolitan  statistical  ^ 

into  the  new  PNC  Park  last  spring,  areas,  Pittsburgh  in  recent  years  has  pp 

and  the  National  Football  League’s  fallen  from  the  top  20,  to  No.  22, 


States.  Scarborough  Research  reports 
35%  of  the  population  is  55  and  older  and 
another  38%  is  between  25  and  54.  More 
than  80%  of  adults  in  the  market  have 
lived  there  for  at  least  a  decade. 

The  Pittsburgh  Post-Gazette  is  the 
:  city’s  sole  daily  newspaper,  with  daily 
I  circulation  of  247,795  and  Sunday  circu- 
I  lation  of  412,271,  according  to  the  Audit 
Bureau  of  Circulations  (ABC).  The  Post- 
;  Gazette  is  owned  by  the  influential  Block 
!  family,  which  also  owns  The  Blade  in 
Toledo,  Ohio, 
j  Founded  in 
I  1786,  the 
I  Gazette  is  the 
!  oldest  U.S. 

'  newspaper  west 
!  of  the  Allegheny 
!  Mountains.  The  Block  family  has 
I  published  the  P-G  since  1927- 

While  the  Post-Gazette  is  the  only  daily 
based  in  Pittsburgh,  it  faces  serious 
;  competition  for  readers  and  advertisers 
from  11  spunky  daily  newspapers  and  a 
slew  of  weeklies  in  the  six  counties 
constituting  the  greater  Pittsburgh 
i  metropolitan  area. 

Last  year,  Pittsburgh-area  newspapers 
booked  $98.6  million  in  advertising 
revenue  daily  and  $70.4  million  on 
Sundays,  according  to  Competitive 
i  Media  Reporting.  By  comparison,  in 
2000,  CMR  estimates  the  Pittsburgh 
newspaper  market  took  in  $88.6 
million  in  ad  revenue  daily  and  $63.1 
million  on  Sundays. 

The  Post-Gazette  recently  completed 
i  a  redesign  that  had  been  slowly 
implemented  over  the  past  18  months, 
said  Vice  President  and  Editor  John  G. 
Craig  Jr.  The  business,  local  news,  and 
i  sports  sections  got  their  makeovers  in 
March  of  this  year.  Craig  said  the  paper’s 
redesign  was  necessary  because  of  the 
j  P-G’s  purchase  in  1993  of  its  former  and 
larger  joint-operating-agreement  partner, 
the  E.W.  Scripps  Co.’s  Pittsburgh  Press. 
The  P-G  gradually  added  more  than  100 
of  the  former  Press  employees  to  its 
payroll  following  the  purchase  and  the 
conclusion  of  a  bitter  employee  strike 


AD  SPENDING  BY  MEDIA 

PinSBURGH  . .  .... 


Steelers  also  have  a  new  stadium.  Both 
venues  are  on  the  banks  of  the  Allegheny 
River,  adjacent  to  the  old  Three  Rivers 
Stadium  site.  A  convention  center  is 


according  to  the  2002  Editor  & 
Publisher  Market  Guide.  The  city 
has  one  of  the  oldest  populations 
among  major  markets  in  the  United 


Spot  TV 

Newspaper 

Total 


JAN.-DEC.  2000  JAN.-DEC.  1999 
$245,794,916  $231,962,300 

$132,511,980  $136,139,010 

$378,306,896  $368,101,310 


Source:  Nietsen  Monitor-Plus  2001 
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Lets  Put  One 
Misconception 
To  Rest 


R.I.P. 


FITTSBURGH 
IS  A.  ONE 
NEV’/SPA.PER 
TOWN 


Incredibly,  some  people  still  believe  the 
Post-Gazette  offers  adequate  coverage  of  the 
Pittsburgh  MSA.  Well,  they're  dead  wrong. 
The  fact  is  Pittsburgh  is  not  a  one-newspaper 
town.  It  hasn't  been  for  a  decade.  Not  since  the 
Pittsburgh  Newspaper  Group  of  newspapers, 
including  the  Pittsburgh  Tribune-Review, 
emerged  as  dominant  players  in  the 
market. 

So  while  you  may  buy  the  Post-Gazette,  they 
can  only  deliver  a  grave  24%  penetration  daily. 
But  purchasing  the  PNG  group  of  newspapers 
can  add  14%  to  this  picture,  which  means  a 
combined  buy  can  reach  38%  of  the  MSA.  And 
with  the  PNG  group  added  to  a  Sunday  buy, 
the  reach  swells  to  61%  of  the  households.* 


It's  important  to  keep  in  mind  that 
newspapers  are  the  dominant  media  buy  in 
the  Pittsburgh  MSA.  In  fact,  the  Pittsburgh 
market  is  ranked  10th  overall  in  daily 
newspaper  readership  among  the  top  50  US 
markets.'*'  In  Pennsylvania,  the  PNG  group 
is  the  third  largest  in  circulation.® 

Clearly,  buying  newspaper  advertising  is 
the  way  to  grow  business  in  Pittsburgh  and 
Western  Pennsylvania.  And  to  optimize  your 
buy,  you  need  the  PNG  group,  including 
the  Pittsburgh  Tribune-Review.  So  give  our 
Advertising  Director,  Lou  Naples,  a  call  at 
412.320.7818.  Because,  let's  face  it,  the 
competition's  stiff  out  there. 


Tribune-Review  Publishing  Company 

www.pitt5burghLIVE.conn 

412.320.7818 

Pittsburgh  Tribune-Review  •  Tribune-Review  •  Valley  News  Dispatch  •  Daily  Courier  •  Valley  Independent  •  Leader  Times 

Sources:  *  SRDS  Circulation  2002,  dnculation  as  percentage  of  total  households  in  SRDS  source  in  the  Prttstxrrgh  MSA;  *  Editor  arxl  Publisher,  11/5/01 ;  °  Pittsburgh  Tribune-Review's  analysis  of  ABC  audits  as  of  3/31/01  and  3/31/00 
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j  that  forced  both  papers  to  cease  publish- 
1  ing  from  May  1992  to  January  1993. 

With  the  merged  papers,  “we  had 
I  roughly  a  reconstituted  Post-Gazette  ” 

\  said  Craig.  “After  seven  years  or  so, 
we  thought  things  were  getting  a  little 
!  out  of  hand  —  becoming  graphically 

!  incohesive.” 

Craig  said  the  Post-Gazette  has  kept 
;  i  major  expenditures  to  a  minimum  in 
the  last  year  because  of  the  economic 
slowdown.  However,  he  said,  at  the  end 
;  1  of  1999  and  beginning  of  2000,  the  paper 
i  I  started  two  Sunday  zoned  editions:  one 
I  i  for  the  southern  suburbs  in  Washington 
i  County,  the  contiguous  county  to 
!  the  south  of  Allegheny 
j  County  (whjere  Pittsburgh 
!  is  located),  and  the  other 
t  for  the  suburban 
Allegheny  and  Butler 
counties’  area  to  the  north, 
knovra  as  “New'  North.” 

1  One  of  the  Post-Gazette 

\  rivals  trying  to  further 
invade  its  home  turf  is 
the  Greensburg-based 
Tribune-Review,  owned  by 
Tribune-Review  Publish- 
i  ing  Co.  Chairman  and 
Publisher  Richard  M. 

Scaife.  The  Westmoreland 
County  newspaper  has 
circulation  of  91,775 
Monday,  122,107  Tuesday 
through  Saturday,  and 
i  I  190,387  Sunday, 
j  j  according  to  ABC.  The 
I  Tribune-Review  has  an 
Allegheny  County  edition 
that  it  calls  the  Pittsburgh 
Tribune-Review,  which 
competes  head-to-head  with  the 
I !  Post-Gazette. 

I  Kraig  Cawley,  vice  president  of 

marketing  for  the  Tribune-Review,  said 
j  his  paper’s  circulation  has  held  up, 
despite  a  subscription-rate  increase  last 

I  fall.  The  paper  doubled  its  introductory 
rate  to  $9-99  for  13  weeks  from  $9-99 
for  26  weeks. 

^  The  Tribune-Review  also  has  recently 

I I  stepped  up  its  ongoing  multimedia  ad 

'  j  campaign  for  its  Pittsburgh  edition,  called 
I !  “Get  a  Better  Read  on  Pittsburgh.”  The 
j  campaign  encompasses  print,  TV,  radio, 
j  j  and  billboards.  Cawley  said 
I  i  advertising  in  the  paper  has  bucked 
I  national  trends,  and  adds,  “I  believe 
I  we’re  still  growing  our  share  in  the 
I  [Pittsburgh]  market.” 


The  Pittsburgh  print  market  has  been 
particularly  active  in  the  last  decade, 
with  several  major  events  that  have 
dramatically  changed  the  entire 
landscape  of  the  medium.  One  of  those 
events  was  the  closing  of  the  Pittsburgh 
Press.  Another  was  the  purchase  of  the 
money-losing  In  Pittsburgh,  the  market’s 
original  and  formerly  dominant 
alternative  weekly,  by  its  longtime  rival 
Pittsburgh  City  Paper.  Steel  City  Media, 
owner  of  the  City  Paper  (and  two  radio 
stations  in  the  market),  immediately 
shuttered  In  Pittsburgh  after  acquiring 
its  assets  in  September. 

Andy  Newman  landed  at  the  City 


Paper  five  years  ago  as  its  editor  after 
being  fired  as  editor  of  In  Pittsburgh.  He 
then  lured  many  of  In  Pittsburgh’s  top 
writers  and  its  art  director  to  join  him. 
Newman  said  of  the  intense  rivalry 
between  the  papers,  “It  was  a  battle,  and 
;  obviously  there  was  no  love  lost.” 

Founded  in  1991,  the  Pittsburgh  City 
I  Paper  is  now  the  dominant  alternative 
publication  in  the  city,  with  its  free 
i  distribution  of  59,079.  However,  it 
I  cannot  claim  to  be  the  only  one.  The 
newest  addition  to  the  alternative  press 
tradition  in  Pittsburgh  is  Pulp,  which 
started  about  six  months  ago. 

Pulp  is  owned  by  Indiana  Printing  and 
Publishing  Co.  Inc.,  parent  of  The 
j  Indiana  (Pa.)  Gazette,  a  daily  newspaper 
in  nearby  Indiana  County.  Just  as  the 


Pittsburgh  City  Papers  fractious 
relationship  with  In  Pittsburgh  was  no 
secret,  its  dealings  with  Pulp  also  have 
gotten  off  to  a  rocky  start.  The  City 
Paper  took  the  startup  to  court  to  try 
to  stop  copies  of  Pidp  from  ending  up 
in  the  City  Papers  distribution  racks. 
Since  Pulp  has  a  limited  number  of 
racks,  it  was  placing  piles  of  its  paper 
on  the  floors  of  shops  and  other  drop-off 
points.  Pulp  publishes  on  Thursdays,  a 
day  after  the  City  Paper  publishes, 
making  it  difficult  to  prove  that  Pulp, 
not  store  staff,  was  responsible  for  the 
rack  placements.  A  judge  has  ordered 
the  two  papers  to  work  out  the  problem 
themselves. 

Another  newspaper 
gamering  attention  at  this 
time  is  the  black-owned 
New  Pittsburgh  Courier. 
Along  with  the  three  other 
Sengstacke  Enterprises  Inc. 
papers  —  the  Chicago 
Defender,  the  Michigan 
Chronicle  in  Detroit,  and 
the  Tri  State  Defender  in 
Memphis,  Tenn.  —  the 
Courier  could  be  sold 
this  summer  in  an 
$8.5-million  deal. 

Family-ow’ned  Sengstacke 
Enterprises  has  been 
looking  to  sell  assets  since 
1999  to  pay  an  estate-tax 
bill.  This  month,  a  Cook 
County,  Ill.,  circuit  court 
judge  approved  the  sale  of 
the  papers  to  Real  Times 
Inc.,  a  Chicago  company  run 
by  Thomas  Picou.  He  is  a 
nephew  by  marriage  of 
longtime  company  head  John  H. 
Sengstacke,  who  died  in  1997  and  left  70% 
of  company  stock  in  a  trust  that  essentially 
forced  a  sale  by  triggering  a  federal  estate 
tax  that  has  grown  over  the  years  to 
almost  $4  million.  The  deal  is  on  track  for 
a  July  closing,  but  could  be  derailed 
should  the  Internal  Revenue  Service 
refuse  to  trim  its  tax  bite.  Courier  e.xecu- 
tives  could  not  be  reached  for  comment. 

Also  competing  in  the  market  is  the 
Pittsburgh  Business  Times,  published  by 
American  City  Business  Journals  Inc.,  a 
unit  of  Advance  Publications.  The  weekly 
has  a  partnership  with  the  Sinclair 
Broadcast  Group’s  Pittsburgh  Fox  affiliate, 
WPGH-'TV,  which  affords  its  viewers  a 
summary  of  the  paper’s  Friday  headlines 
during  a  news  segment  the  night  before.  11 


NEWSPAPERS: 

THE  ABCS 

Allegheny  County:  526,066  Households 
Tribune-Review,  Greensburg 
The  Daily  News,  McKeesport 
Valley  News  Dispatch,  New  Kensington 
Pittsburgh  Post-Gazette 
Beaver  County:  73,843  Households 
Beaver  County  Times 
Pittsburgh  Post-Gazette 
Butler  County:  66,549  Households 
Butler  Eagle 

Tribune-Review,  Greensburg 
Pittsburgh  Post-Gazette 

Fayette  County:  57,786  Households 
Daily  Courier,  Connellsville 
Tribune-Review,  Greensburg 
Pittsburgh  Post-Gazette 
Herald  Standard,  Uniontown 
Washington  County:  81,887  Households 
Tribune-Review,  Greensburg 
Pittsburgh  Post-Gazette 
Observer-Reporter,  Washington 
Westmoreland  County:  150,935  Households 
Tribune-Review,  Greensburg 
Valley  News  Dispatch,  New  Kensington 
Pittsburgh  Post-Gazette 
Source:  Audit  Bureau  of  Circulations 


Daily  Sunday  Daily  Market  Sunday  Market 
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21,537 

62,113 

4.1% 

11.8% 

20,506 

3.9% 

11,349 

11,198 

2.2% 

2.1% 

190,545 

298,732 

36.2% 

56.8% 

39,781 

46,071 

53.9% 

62.4% 

6,924 

12,610 

9.4% 

17.1% 

27,889 

28,930 

41.9% 

43.5% 

1,648 

6,544 

2.5% 

9.8% 

7,856 

17,499 

11.8% 

26.3% 

6,978 

12.1% 

2,763 

10,949 

4.8% 

18.9% 

2,214 

6,115 

3.8% 

10.6% 

25,872 

27,946 

44.8% 

48.4% 

1,852 

10,989 

2.3% 

13.4% 

11,494 

24,442 

14.0% 

29.8% 

29,441 

31,537 

36.0% 

38.5% 

50,057 

78,929 

33.2% 

52.3% 

12,328 

12,196 

8.2% 

8.1% 

11,014 

22,621 

7.3% 

15.0% 
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sets  of  two-high  each”  at  right  angles  to  the 
press,  replacing  rollstands  in  line  with  the 
press  at  its  end.  The  first  phase  put  in  the 
first  set  of  stacked  pasters,  but  “it’s  not  until 
phase  four  is  complete  that  well  have  the 
ability  to  pull  four  webs,”  Montemurro  said. 

“We’re  one  of  the  first  doublewide  jobs 
that  Jardis  [Industries]  did  with  its 
pasters”  and  among  the  first  such  sites  to 
install  them  at  right  angles,  said  Bain.  As 
the  pressroom  project  came  to  a  close,  he 
said  it  had  “been  a  pretty  smooth  job,”  in 
general.  A  l6-year  News  veteran  who  has 
installed  computer  systems  but  never  print¬ 
ing  equipment,  he  attributed  his  selection 
largely  to  his  project-management  experi¬ 
ence  and  background  in  production  that 
aff  orded  understanding  of  the  pressroom. 

Reinstallation  of  presses  was  preceded  by 


BY  JIM  ROSENBERG 

UNI  .IKE  ASTRONOMERS,  WISCONSIN  NEWSPAPER  EXECS 
already  know  if  the  Cosmos  will  expand  or  contract. 
In  their  universe,  the  answer  is  both.  •  ' 

The  Kenosha  News  press  was  cut  down 
to  run  50-inch  webs,  refurbished,  and  |  ^ 

expanded  with  units  that  once  had  printed  the  Mont-  1; 
gomery  (Ala.)  Advertiser.  When  units  of  The  Boston  [f  JL , 
Globe’s  Goss  Metroliner  went  to  Montgomery  a  number  pSltii  ^  ^ 
of  years  ago,  \he  Advertisers  Goss  Cosmos  were  acquired 

by  Los  Angeles-based  Northeast  Industries.  I  visitors  to  watch  the 
Eventually,  Kenosha  bought  four  of  them,  project’s  progress  (http:// 

which  were  shipped  to  Avon  Lake,  Ohio,  for  kenoshacounty.com).  The  'W 

refurbishing  by  George  R.  Hall  Contracting,  project  began  when  Hall 
Two  years  ago,  the  paper  retained  The  overhauled  the  four  pur-  Reinstalling  Co 

Austin  Co.,  Cleveland,  to  explore  various  chased  units  and  installed  them  a  year  ago. 

options,  said  Computer  Services  Manager  It  then  “in  a  sequence  took  out ...  other 
Michael  Bain,  who  has  directed  the  units”  for  refurbishing,  Montemurro  said, 

project.  The  News  converted  its  own  six  The  last,  just-installed  units  —  a  pair  of 

units  to  50  inches  in  2000,  and  signed  last  i  two-high  stacks  —  are  being  tested  this 
year  with  Hall,  which  cut  down  the  four  month.  “We’ve  been  running  with  limited 
that  were  bought.  ^  page  capacity  throughout  the  early  phases 

“Phase  four  is  being  concluded  as  we  j  of  the  project,”  and,  when  necessary,  “had 
speak,”  News  General  Manager  Ronald  J.  to  resort  to  early  runs,”  said  Montemurro. 

Montemurro  said  late  last  month,  adding  “As  part  of  the  overhaul,”  he  continued, 

that  a  press-hall  eamera  allows  Web  site  “we’ve  also  added  four  flying  pasters  —  two 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


^l/Uoxe.  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


nij 
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Ted  Rail  discusses  ‘To  Afghanistan  and  Back/  his  new  book 
about  a  trip  that  left  him  dismayed  with  U.S.  media  coverage 

BY  DAVE  AS  rOR 

WHEN  cartoonist/columnist  Ted  Rall 
traveled  to  Afghanistan  last  fall,  he  was  essen¬ 
tially  there  as  a  member  of  the  American 
media.  But  he  was  appalled  by  the  way  many 
of  these  media  performed. 

Rail,  interviewed  as  his  To  Afghanistan  and 
Back  “graphic  travelogue”  book  began  arriving 
in  bookstores  last  week,  was  troubled  to  see 
that  some  reporters  stayed  in  warlords’  lodg¬ 
ings.  “How  can  you  possibly  be  objective 
when  you  do  that?”  he  asked.  “They 
could  have  stayed  in  a  lice-  and  flea- 
infested  guesthouse  without  running 
water  like  I  did.” 

Other  things  bothering  Rail  were  more 
the  fault  of  reporters’  superiors  back  in 
the  United  States.  For  instance,  he  saw 
just-written  stories  that  mentioned 
civilians  being  killed  by  U.S.  bombs.  When 
the  stories  got  published,  references  to 
civilian  casualties  were  often  edited  out. 


And  Rall  said  American  media  compa¬ 
nies,  to  save  money,  drop  correspondents 
into  hot  spots  rather  than  station  them  in 
a  country  long  enough  to  learn  about  it. 

“They’re  talented,  but  they  don’t 
know  the  area,”  he  said.  “So  the  news  gets 


reported  with¬ 
out  context.” 

Rail  —  who 
has  traveled  to 
Central  Asia 
several  times  — 
said  he  likes  the 
people  and 
stark  beauty  of 
the  region.  He 
is  also  fascinated  by  the  way  East  meets 
West  there,  and  is  challenged  by  how 
difficult  it  can  be  to  deal  with  Third 
World  conditions.  But  his  three  weeks 
in  Afghanistan  last  November  and 
December  were  often  traumatic.  Rail 
had  never  been  in  a  war  zone  before,  and 
there  was  the  constant  threat  of  being 


Ted  Rail  in  Afghanistan,  where  the  syndicated 
creator  spent  a  memorable,  scary  three  weeks. 


hit  by  U.S.  bombs  or  shot  by  local  men. 

“It  was  one  of  the  most  interesting 
experiences  of  my  life  —  and  one  of  the 
most  horrible,”  he  recalled. 

One  night.  Rail  was  awoken  by  a  loud 
and  insistent  pounding  on  the  door.  He 
ignored  it.  The  next  day,  he  learned  that  a 
Swedish  cameraman  who  did  open  his 
door  was  shot  to  death. 

This  is  one  of  the  incidents  Rall  relates 
in  a  50-page  “graphic  novel”  (it’s  factual) 
within  his  new  NBM-published  hard¬ 
cover.  The  book’s  other  62  pages  include 
editorial  cartoons,  columns,  photos,  and 
stories  from  and  about  his  trip. 

Rail  —  who  filed  reports  from 
Afghanistan  for  The  Village  Voice  in  New 
York  and  KFI  Radio  in  Los  Angeles  — 
draws  his  cartoons  for  Universal  Press 
Syndicate.  His  weekly  opinion  column 
goes  to  Web  sites  via  Universal  and  to 
print  newspapers  via  self-syndication. 

Next  month.  Rail’s  ninth  book  will  be 
released.  Attitude: 
The  New  Subver¬ 
sive  Political 
Cartoonists  is  an 
NBM  paperback 
spotlighting  21 
creators,  many  of 
whom  do  work 
described  by  Rail 
as  too  offbeat  for 
some  dailies  but 
not  offbeat  enough 
for  some  alter¬ 
native  weeklies. 

Rall,  38,  made 
headlines  this 
year  with  his 
controversial  cartoon  tw'eaking  some 
Sept.  11  widows  for  being  too  media-  and 
money-hungry'.  But  his  client  list  of  100 
or  so  papers  didn’t  drop. 

They  know  I  push  the  envelope,”  said 
the  New  York-based  creator.  “They  know 
they’re  not  going  to  get  weeping  Statue  of 
Libertv  cartoons  from  me.”  II 


et  cetera  . . . 

The  New  York  Times  Synoicat  is  offering 
Oxford  Analytica  Global  Intelligence 
Reports,  a  weekly  service  discussing 
world  issues. ...  “Tom  the  Dancing  Bug”  by 
Ruben  Bolling  of  Universal  Press  Syndicai 
won  an  Association  of  Alternative  Newsweek- 
lies  cartoon  award. ...  Universai  is  offering  a 


package,  by  Steve  McGarry,  about  the  upcom¬ 
ing  World  Cup  soccer  tournament. ...  Andrews 
McMeel  Publishing  released  an  expanded 
edition  of  Guerrilla  Prince,  the  Fidel  Castro 
book  by  Ui.iv  :,  ,  columnist  Georgie  Anne 
Geyer. ...  “Biofile”  now  includes  caricatures  by 
Darren  Gygi,  who  has  done  work  for  clients 
such  as  the  Chicago  Tribune  and  The  Wall 
Street  Journal.  The  celebrity-profile  feature  is 


by  Scoop  Malinowski  (mrbiofile@aol.com). ... 
Cathy  Thorne  is  self-syndicating  a  comic 
panel,  running  in  The  Toronto  Star,  called 
“everyday  people”  (http://www.everydaypeople 
cartoons.com). ...  The  “Frank  &  Ernest”  comic 
by  Bob  Thaves  is  now  available  in  color  every 
day  via  United  Media’s  bulletin  board  service. 
...  Knight  Ridder/Triphne  Gr-“  ;s  won  three 
awards  in  the  2002  Malofiej  contest. 
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For  newspapers,  circulation  isn’t  everything  -  it’s  the  only  thing 


The  six-month  newspaper  circulation  reports 
were  revealed  a  couple  of  weeks  ago.  The  reports  are 
gloomy  —  again.  The  numbers  reflect  an  industrywide 
failure  —  again.  And  nobody  knows  why  —  again. 
Some  newspapers  suffered  stunning  decreases.  Many 
executives  reacted  with  shock  and  dismay,  grasping  for  reasons  for 
the  lackluster  numbers. 

Well,  the  reason  for  the  decline  is  simple:  Newspapers  are  boring 
and  lifeless,  and  readers  are  reacting  by  closing  their  pocketbooks. 
Most  of  today’s  newspaper  editors  have  little  or  no  effective  news 


judgment.  Newspapers  are  filled  with 
stories  editors  believe  readers  should  be 
interested  in  —  instead  of  stories  that 
people  want.  Collectively,  readers  are  a  lot 
smarter  than  any  editor. 

For  some  reason,  newspaper  editors 
believe  enterprise  stories  on  some 
convoluted  issue  vvill  save  the 
newspaper  industry.  They 
won’t.  Readers  would  rather 
read  breaking  news.  They  want 
stories  that  make  them  gasp. 

How  do  I  know?  The 
reasons  can  be  found  in  the 
daily  circulation  report. 

Editors  must  step  out  of  the 
box  of  their  personal  prefer¬ 
ences  and  analyze  these  reports. 

An  effective  editor  will  meet 
with  the  circulation  director  daily  —  in  fact, 
the  circulation  director  should  attend  the 
daily  news  meeting. 

Editors  must  use  the  circulation  numbers 
as  guides  to  making  decisions.  The  most 
objective  measure  of  reader  interest  is 
circulation  —  not  readership  surveys,  focus 
groups,  or  a  couple  of  phone  calls.  Readers 
vote  with  their  wallets.  Nothing  else. 

For  some  reason,  newspaper  editors 
would  rather  run  stories  that  win  industry 
accolades.  Newspaper  executives  brag 


i  about  awards.  You  must  be  struggling  if 
1  you  don’t  win  them.  If  you  don’t  have  a  i 

I  large  trophy  case  filled  with  honors,  you  | 
I  must  be  mediocre.  Conversely,  you  must  be  | 
!  great  if  you  have  won  several  awards.  That’s  ! 

absurd.  Awards  are  subjective.  An  award  j 
i  only  means  a  handful  of  judges  —  who  like-  ! 

ly  live  outside  the  newspaper’s  ] 
market  —  are  impressed.  The  i 
readers  may  not  be.  Rising  ^ 
circulation  is  the  ultimate  prize,  j 
An  effective  newspaper  will  ! 

reflect  what  the  readers  want.  | 

The  editor  must  let  the  readers  ! 
determine  what  they  want.  If 
an  editor  is  unable  to  improve 
circulation  in  one  year,  he 
should  be  considered  a  failure. 

He  should  be  fired. 

I  Yet  it  seems  that  seeking  larger  sales  is  ^ 

I  taboo.  It’s  sensationalism.  It’s  bad  to  run  ' 

j  stories  “only  to  sell  newspapers.”  I  guess  we  j 
shouldn’t  be  selling  papers!  How  about  we 
make  it  boring  enough  so  nobody  will  read  i 
j  it?  Don’t  worry  —  most  of  today’s  editors 
I  are  already  working  on  that. 

I  Most  editors  say  they  will  run  stories  that 
1  they  believe  are  “relevant”  to  everybody’s  life 
i  —  no  matter  w'hat  the  sales  figure  is.  But  if 
1  nobody  is  buying  your  paper,  the  stories  are 
i  irrelevant.  The  paper  becomes  irrelevant.  A 


relevant  paper  is  a  paper  people  are  buying. 

Most  executives  are  swayed  by  close 
ftiends  and  associates.  But  a  newspaper 
isn’t  successful  when  a  couple  of  your 
friends  like  it.  And  it  isn’t  a  failure  if  a 
handful  of  people  dislike  it.  Circulation 
has  to  be  the  only  measure. 

The  editor  also  must  relay  daily- 
circulation  figures  to  the  staff.  Explain 
why  the  sales  slumped  or  surged.  Why  do 
editors  generally  hide  figures  from  the 
staff?  They  do  not  want  to  reveal  failure.  Or 
they  don’t  even  realize  they  are  failing. 

The  staff  must  understand  circulation 
because  it  will  guide  them  when  they 
actually  work  on  stories.  Every  staff 
meeting,  I  talk  about  single-copy  sales.  If  a 
reporter  knows  a  topic  is  selling  very  well, 
then  he  would  continue  to  press  the  issue. 

It  also  helps  enhance  news  judgment. 

The  industry  must  start  giving  awards  for 
sales  increases  as  well  as  for  enterprise 
packages.  Reward  a  reporter  for  the  lead 
story'  that  had  the  largest  sale  of  the  month. 

Instead  of  sitting  in  the  ivoiy  tower  every 
day  and  conjuring  up  five-year  plans, 
editors  must  get  involved  in  the  day-to-day 
operations  of  the  paper.  Instead  of 
attending  out-of-town  seminars,  become  a 
force  in  your  own  newsroom.  Instead  of 
making  a  token  newsroom  appearance  on 
Election  Night,  work  every  night  until  you 
get  a  front  page  people  will  buy.  Instead  of 
trying  to  change  the  world,  run  stories  that 
make  people  gasp. 

It’s  a  365-day  season.  There  is  no  such 
thing  as  a  slow  news  day.  The  must-read 
stories  are  out  there,  and  the  editor  must 
force  the  staff  to  get  them. 

Effective  articles  will  trigger  strong 
emotions.  A  great  newspaper  will  make 
people  laugh,  cry,  or  throw  the  product 
down  with  rage.  An  effective  newspaper 
will  scream  at  readers,  ‘"Please  Read  Mel” 
Unfortunately,  most  newspapers  today  just 
whisper.  The  recent  circulation  figures 
reflect  that.  It’s  time  to  listen  to  the  readers. 
They  vote  w-ith  their  hard-earned  cash. 

Give  the  readers  what  they  want.  They 
deserve  it.  11 

Raffaele,  former  editor  of  The  Trentonian 
in  Trenton,  N.J.,  and  managing  editor 
of  the  Lebanon  (Pa.)  Daily  News,  is  the 
author  of  the  book.  Tabloid  From  Hell: 

The  Rise  &  Fall  of  a  Beloved  Newspaper. 
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For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now,  in  our  78th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 

Relocation  info  indudes  rankings  of  quality  of  life  data  induding: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2007! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

IT.US  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 


MARKET 


Household  and  per  Capita, 

Principal  Industries,  Chain  Outlets,  Retail 
Outlets,  Location  of  Markets,  Newspapers 
Serving  the  Market,  Retail  Sales  Data,  and  much,  much 


It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  US.  and  Canada  ...  plus  critical  market  data  for 
more  than  1,600  cities  and  all  3,141  US.  counties. 

I'hici.m; 

The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA, 

_  DC,  FL,  IL,  M A,  MD,  NJ.  NY,  OH  and  TX  residents  please 

add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 
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ORDER  TODAY! 

Please  send  payment  to; 

EDITOR  &'PUBLISHER  DIRECTORIES 
770  Broadway,  New  York,  NY  10003 

Or  caU  (888)  612-7095 

EditoruPublisher 


NEW  2002  EDITION  AVAILABLE  NOW! 
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I  Year  Book  is  thelfliRB 
the  information  ifou  neei 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  US.  &  Canadian  Dailies 

•  US.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  US.  &  Canadian  Community  Weeklies 

•  US.  &  Canadian  Shopper/TMC  Publications 

•  US.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


